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1.1 WELCOME

These guidelines provide a thorough 
understanding of the Metsä Group brand - 
what we aim to communicate, why and how. 
We hope you’ll find inspiration and assistance 
for your daily work!

For additional information, please don’t hesitate 
to contact us at brand@metsagroup.com.
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1.2 OUR TARGET IMAGE

How do we want to be seen?

Metsä Group’s strengths lie both in our history 
and our strategic goals for the future. It all 
started with Finnish forest owners joining forces. 
This valuable legacy follows us on our journey to 
become the responsible reformer of the industry. 
We want to leave forests more vibrant for new 
generations.

Our way of doing things is marked by cooperation 
and dialogue, not by arrogance or being 
authoritative. Not all wisdom resides in one 
company. And the journey to the future cannot be 
taken alone, but together. By appreciating each 
other and learning from diversity. 

Together, we create growth with a future.
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1.3 DESIGN DRIVERS

To communicate our brand in a unified and 
impactful way, we need to align all our actions 
under three design drivers.

Cutting edge means progressive. To remain relevant and
innovative we constantly seek new ways to improve our brand.
Being mindful in what we do with a future focused attitude.

Closeness means engaging. We are a service minded brand
that values practical and functional thinking with a warm
and welcoming approach.

Clarity means reduction. Say and show the essential.
Be clear in all communication. Constant optimization and
striving to simplify are important aspects for our brand.

Cutting-edge

Closeness

Clarity
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1.4 THE METSÄ GROUP STYLE

Metsä Group’s visual style is true and 
straightforward, combining high-quality 
with timeless feel. 

The Metsä Group style is about keeping 
it simple and clear. All the elements of 
the Metsä Group brand – from brand 
photography and signage to pure graphic 
applications and illustrations – are 
shown and communicated as simply and 
effectively as possible without decoration. 

As there is only one Metsä Group brand, 
all the business areas should have a 
consistent look and feel to create and 
strengthen the overall brand awareness, 
and to reflect the forerunning, modern and 
innovative qualities of the Metsä Group. Premium 

paperboards  
packaging

PRODUCT OVERVIEW
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1.5 BRAND HIERARCHY

Metsä Group’s brand hierarchy is simple, 
logical and easy to understand. The Metsä 
Group logo serves as the sole identifier of 
the Metsä Group brand regardless of the 
business unit in question. 

There are two versions of the Metsä Group 
logo: horizontal and vertical. 
 
Business area identifiers have consistent 
typeset style derived from Metsä Group 
Identity:
 
Typeface/Weight: Benton Sans Bold
Tracking: 0
Colour: Tuhka Gray

Metsä Forest Metsä Fibre Metsä Wood Metsä Board Metsä Tissue

Business area identifiers

Company / brand logo



METSÄ GROUP GRAPHIC GUIDELINES     |     PAGE 7

1.5.1 BRAND HIERARCHY / PRODUCT LOGOS

Metsä Group product logos have  
a consistent typeset style:
 
Typeface/Weight: Benton Sans Black 
Tracking: -40/1000 Em 
Colour: PMS Black 7

Metsä Tissue’s product logos differ from 
Metsä Group’s visual identity.

Product logo examplesCompany / brand logo

Metsäverkko

Metsä Pine AKI

Kerto® LVL

MetsäBoard Prime FBB EB

Metsä Fibre

Metsä Forest

Metsä Wood

Metsä Board

Metsä Tissue
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1.6 BRAND PROMISE

Metsä Group has a monolithic brand 
strategy, also known as a branded house. 
This means that Metsä Group has one 
logotype and one brand promise: Growth, 
with a future.

This strategy has several benefits:

•	 Unified brand experience creates 
synergy across all products and services

•	 Brand loyalty by leveraging overall 
reputation across business areas

•	 Simplified brand management, 
streamlining marketing efforts and 
reducing complexity

Due to our strategy, the Metsä Group 
brand promise (Growth, with a future) 
is primarily intended as the only brand 
promise. 

No other value propositions or key 
messages are to be used or visualised as 
brand promises or slogans.

For example, they can be used in 
headlines, copy texts and other content 
areas of marketing and communication 
assets. When emphasis is necessary, the 
value proposition can be in bold in the 
copy text, for example.

Business area 
value propositions

Product & category 
messages

Campaign 
messages

Recruitment 
messages

Other
messages

Metsä Group
Growth, with a future
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1.6 BRAND PROMISE

In connection with the logo, the brand 
promise is always written in bold. The 
primary form always appears on a single 
line. However, when space is limited, the 
brand promise can be split into two lines. 
In such cases, specific line breaking is 
employed to emphasise both key words: 
“growth” and “future.”

When used as a headline or part of the 
body text, the line breaking of the brand 
promise is flexible and and observes 
proper grammar.

Primary form, EN

Primary form, FIN

Secondary form, EN

Secondary form, FIN

Growth, with a future

Kasvua, jolla on tulevaisuus

Growth, with 
a future

Kasvua, jolla on
tulevaisuus
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1.6.1 BRAND PROMISE / EXAMPLES

Examples of business area value 
proposition and brand promise in poster, 
rollup, brochure and ad layout.

For a cleaner
everyday

Lorem ipsum dolor et sitem amet volup-
tat dater daresas ectetuer adipiscing elit, 
sedasatsea diamsas nonummy sed diam 
magna aliqsuam eras volutpat. Dolorem 
sat  caons ectetuer adipiscing a.

Growth, with a future

Kasvua,
jolla on
tulevaisuus
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METSÄ GROUP
P.O. Box 10
FI–02020 Metsä, Finland 
Tel. +358 (0)10 4601
Y-0116300-4 
www.metsagroup.fi

Growth, with a future

Career in the new era 
means regenerative work

Feritas et aut am ad magnis solore pa sequi rem 
dollest aut offictore nulpa nullaborrunt idellau 
tatur, ut et ent eaqui veni dolut hil ium aciis expe-
rit lab inum facitiur, et officab ius, od eum estiae 
venis nullabo.

Evelestio verio. Olorit molupit viti ium qui core odi 
dunt ad quam sim voluptatur santuri onsequi que 
volupta tiasin non re nossum eum fugitia.

Lorem ipsum dolor amet dater: 
loremipsum.com

Lorem ipsum dolor et sitem amet voluptat da-
ter daresas ectetuer adipiscing elit, sedasatsea 
diamsas nonummy sed diam magna aliqsuam 
eras volutpat. Dolorem sat  caons ectetuer adipis-
cing alit seddiam nonumm sed diam magna aliqu-
saamase volutpat sitem amet et dolorem.

Growth, with a future

Exceeding 
excellence
Apitis dolorrum faccum que pra sunt plitaerum et resum 
vel ilitian delent alibus, omniet voluptatqui reic tendis ip-
sum audit everia doluptas dolut alitius. 
 
Nam ut adis nobis eiure ullupta tistrupIcima vitatur expers-
quiature cus rendae volenihilis re offic tem dolora volorum 
a plic tendiosant apid. 
  
Lorem ipsum amet sit: metsagroup.fi

Growth, with 
a future
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1.6.1 BRAND PROMISE / EXAMPLES

This page showcases the initial use of
brand promise in the context of an event
space.

The following red and blue highlighter
colours indicate the roles and
relationship between group level and
business area communication.

        Metsä Group brand promise (or
group level key message) takes the
dominant role with a purposeful
complementary image.

        Business area value proposition can
be present only in the tablet / video
footage or in the business area
specific brochure (inside pages or
back cover).

Metsä Group level events
(business area value proposition only subordinate)
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1.6.1 BRAND PROMISE / EXAMPLES

This page showcases the initial use
of the Metsä Group brand promise
and business area value propositions
in the context of an event space.

The following blue and red highlighter
colours indicate the roles and
relationship between group level and
business area communication.

        Business area specific value
proposition (or key message) takes
the dominant role with a purposeful
complementing image.

        Metsä Group brand promise can be
present only in the tablet / video
footage or in the group-level brochure
(inside pages or back cover) or side
wall.

Business area specific events
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The logo is one of the most valuable assets  
in a company. This section contains the definitions 
and examples on how to use Metsä Group’s logos  
in a consistent way.

2.1 LOGO

2.1.1   Logo

2.1.2   Logo / Safe area

2.1.3   Logo / Use
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2.1.1 LOGO

The Metsä Group logo consists of the 
company symbol, the moose head, and 
the company logotype.

The placement and the proportions of the 
logo elements must not be changed. 
 
There are two versions of the Metsä Group 
logo: vertical and horizontal. 

Logo originals can be downloaded from 
the databank. 

Vertical logo / Complementary

Logo colours

Horizontal logo / Primary

SILMU

PMS 376

C53 M0 Y100 K0

R98 G167 B0

TUHKA

PMS Black 7

K90

R5 4 G53 B52

LogotypeSymbol
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It is important to allow white space around
the logo to ensure visibility and tranquility. 
A safe area around the logo is based on 
the width of the moose head symbol.

Logo originals can be downloaded from 
the databank.

2.1.2 LOGO / SAFE AREA

Vertical logo / Safe areaHorizontal logo / Safe area
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When possible, always use the primary 
colour version of the logo on white or light 
coloured surfaces. The secondary white 
(negative) version is reserved for green or 
dark coloured surfaces. The black colour 
version is exclusively for limited black & 
white printing process. 
 
These principles apply to all logo 
versions whether horizontal or vertical. 
Do not use the logo in any other way 
than specified. 

Logo originals can be downloaded from 
the databank.

Primary colour version Black version

Incorrect use

2.1.3 LOGO / USE

Secondary white version

With image

METSÄVERKKO
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In joint marketing / advertising where two
or more company logos need to be placed 
in one advertisement the Metsä Group 
logo should be placed into the lower left 
corner and other company logos should 
be arranged, distributed and scaled 
optically to form a visually equal impact.

2.1.3 LOGO / USE / JOINT MARKETING

Ad / Multiple equal partners

Equal visual weight and distribution

Ad / Equal partnership
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2.2 COLOUR

Colour is an important factor of Metsä Group’s 
visual identity in recognition and differentiation. 
This section contains the colour specifications 
for the Metsä Group.

2.2.1   Palette

2.2.2	 Hierarchy

2.2.3	 Colour in use
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2.2.1 COLOUR / PALETTE

Primary identification colours

Additional colours

Metsä Group’s colour palette consists 
of primary identification colours and 
additional accent colours. 
 
Each colour is defined through a  
Pantone (PMS /offset) spot colour 
standard with a corresponding 4-color 
conversion (CMYK /offset/print) 
and screen-optimized (RGB/screen) 
conversion. Primary colours have 
an additional (RAL/acrylic paint) 
match for events, vehicles, signage  
or other physical spaces. 

Silmu

PMS	 376
RGB	 98/167/0 
HEX	 62A700
CMYK	 53/0/100/0 
RAL 	 6018

Tuhka

PMS	 Black 7 
RGB	 54/53/52
HEX	 363534
CMYK	 0/0/0/90 
RAL	 6006

Lumi

PMS	 – 
RGB	 255/255/255	
HEX	 FFFFFF 
CMYK	 0/0/0/0 
RAL	 9003

Rypsi

PMS	 123C 109U 
RGB	 253/200/47
HEX	 fdc82f
CMYK	 0/20/100/0 C       0/10/100/0 U
RAL	 1021

Sammal

PMS	 1245 
RGB	 166/138/79
HEX	 a78a50
CMYK	 7/37/100/19
RAL	 1024

Kivi

PMS	 7536 
RGB	 128/129/118
HEX	 808176
CMYK	 11/13/30/32
RAL	 7030

Meri

PMS	 5483 
RGB	 88/128/135
HEX	 588087
CMYK	 65/11/25/27
RAL	 6033

Sini

PMS	 302 
RGB	 0/65/101
HEX	 004165
CMYK	 100/49/12/58
RAL	 5001

Ilta

PMS	 7544 
RGB	 115/128/141
HEX	 73808d
CMYK	 34/14/11/32
RAL	 7000

Kaarna

PMS	 5205 
RGB	 133/113/122
HEX	 85717a
CMYK	 30/60/13/45
RAL	 4009

Ruska

PMS	 695 
RGB	 174/96/96
HEX	 AE6060
CMYK	 9/62/20/24
RAL	 3017
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2.2.2 COLOUR / HIERARCHY

The use of Metsä Group’s colour 
palette is divided into primary 
identification and complementary 
purposes.

Primary identification colours are used 
in most contexts. They are timeless 
and versatile. Consistent use of Metsä 
Group’s primary colours ensures a strong 
impact for Metsä Group’s brand visual 
identification. Silmu green is primarily 
intended as an identification accent - for 
example, in the  moosehead, and should 
not be used in other contexts.

White should also be understood as a 
colour: unprinted areas lend an air of 
clarity and serenity in both print and  
digital media.

Lighter tints of Metsä Group’s colours 
can be used to group visual elements in 
information graphics in magazines and 
annual reports, for example.

Additional colours can be used accross 
multiple applications and should 
be chosen accordingly to match 
the messaging and/or tone of the 
photography. Additional colours can 
be used for considered emphasis in 
headlines, tables and charts, for example.

Primary identification colours / Logos and all corporate communication

Additional colours  / Secondary purpose only

Silmu Tuhka Lumi

RypsiSammalKiviMeri

SiniIltaKaarnaRuska

NOTE!   

White should be understood as a key 

identification colour together with  

Metsä Group Silmu Green and Tuhka Grey.

80% 60% 40% 20%

80% 60% 40% 20%

80%

80%

60%

60%

40%

40%

20%

20%

80% 60% 40% 20%

80% 60% 40% 20%

80% 60% 40% 20%

80% 60% 40% 20%

80% 60% 40% 20%
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2.2.3 COLOUR / COLOUR IN USE

Here you can find examples of the 
purposeful use of primary and accent 
colour palette across various applications 
regardless of media. 

The use of the primary palette should 
always remain dominant in the “facade” 
or the first entry point of an individual 
application e.g. the cover or the first view, 
while the use of accent colors can take on 
a more prominent role e.g. on the inside 
pages in structuring the actual contentw

Examples of the use of colours across various contexts.

Annual Review 
2020

Contents

METSÄ GROUP  
ANNUAL REVIEW 2020

Publisher
Metsä Board

These publications are available at: 
www.metsaboard.com

Please email any feedback to metsaboard.communications@metsagroup.com  
or communicate it to us via social media @MetsaBoard

Combating climate change and resource scarcity  
require sustainable solutions. Recyclable packaging 
materials made from certified wood fibre and carbon-
neutral production are strong competitive advantages. 
Through collaboration we can create new packaging 
solutions for the future. 

Metsä Board is a leading European producer of premium  
fresh fibre paperboards and a forerunner in sustainability.  
Metsä Board is part of Metsä Group.

The role of  
sustainable and safe  
packaging  
is more important  
than ever

Your partner  
in sustainable growth
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Metsä Group
Brochure
2020

Metsä Group
Annual Review 
2020

Metsä Group
Sustainability
Report 2020

Metsä Board
Annual Report
2020

16 

Future growth is ensured through 
R&D and innovation

The new state-of-the-art Excellence Centre
accelerates paperboard and packaging innovation.

10 

Metsä Board creates value  
for its stakeholders

We are continuously looking for opportunities  
to grow profitably and sustainably.

16 

Future growth is ensured  
through r&d and innovation

The new state-of-the-art Excellence Centre 
accelerates paperboard and packaging innovation

Financial development

44  Report of the Board of Directors
57   Consolidated financial statements
61   Notes to the consolidated  

financial statements
107   Parent company financial  

statements
110   Notes to the parent company  

financial statements
123  Auditor’s report
126  Shares and shareholders
132  Key figures and taxes 

Governance

134  Corporate governance statement
140  Metsä Board Corporation’s  

Board of Directors
142   Metsä Board Corporation’s  

Corporate Management Team
144  Investor relations and information

Business operations  
and value creation

2  This is Metsä Board
4  CEO’s review
6  Highlights of the year
8  Strategy and targets
10  Creating value
12  Operating environment
16  Product and service development
18  Circular economy

Sustainability 
20 Sustainability targets
24 We bring the forest to you
26 We offer sustainable choices
30  We work for a better climate  

and environment
34 We create well-being
40 Mill-specific information

metsagroup  Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh euismod… more 

metsagroup

138 likes

Hae
kesätöihin
Metsään

1/3

Lorem ipsum dolor 
sit amet, consect
laoret dolore magna
sitem doloremsat
erituast amet.

Useita paikkoja auki

2/3

metsagroup  Lorem ipsum dolor sit amet, consectetuer 
adipiscing elit, sed diam nonummy nibh euismod… more 

metsagroup

138 likes

Hae
kesätöihin
Metsään

1/3

Lue lisää:
metsagroup.com/
kesatyot

Haku auki 28.2. asti

3/3
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2.2.3 COLOUR / COLOUR IN USE

Accent colours should be used 
functionally to structure and separate 
different content entities. It is 
recommended to retain the same accent 
color in different tints throughout an 
individual content section.

Continuous use of accent colour to identify different sections.

Contents

METSÄ GROUP  
ANNUAL REVIEW 2020

Publisher
Metsä Board

These publications are available at: 
www.metsaboard.com

Please email any feedback to metsaboard.communications@metsagroup.com  
or communicate it to us via social media @MetsaBoard

Combating climate change and resource scarcity  
require sustainable solutions. Recyclable packaging 
materials made from certified wood fibre and carbon-
neutral production are strong competitive advantages. 
Through collaboration we can create new packaging 
solutions for the future. 

Metsä Board is a leading European producer of premium  
fresh fibre paperboards and a forerunner in sustainability.  
Metsä Board is part of Metsä Group.

The role of  
sustainable and safe  
packaging  
is more important  
than ever

Your partner  
in sustainable growth
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Future growth is ensured through 
R&D and innovation

The new state-of-the-art Excellence Centre
accelerates paperboard and packaging innovation.

10 

Metsä Board creates value  
for its stakeholders

We are continuously looking for opportunities  
to grow profitably and sustainably.

16 

Future growth is ensured  
through r&d and innovation

The new state-of-the-art Excellence Centre 
accelerates paperboard and packaging innovation

Financial development

44  Report of the Board of Directors
57   Consolidated financial statements
61   Notes to the consolidated  

financial statements
107   Parent company financial  

statements
110   Notes to the parent company  

financial statements
123  Auditor’s report
126  Shares and shareholders
132  Key figures and taxes 

Governance

134  Corporate governance statement
140  Metsä Board Corporation’s  

Board of Directors
142   Metsä Board Corporation’s  

Corporate Management Team
144  Investor relations and information

Business operations  
and value creation

2  This is Metsä Board
4  CEO’s review
6  Highlights of the year
8  Strategy and targets
10  Creating value
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16  Product and service development
18  Circular economy

Sustainability 
20 Sustainability targets
24 We bring the forest to you
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30  We work for a better climate  
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34 We create well-being
40 Mill-specific information

GROUP FINANCIAL 
STATEMENT

PARENT COMPANY
FINANCIAL STATEMENT

CORPORATE 
GOVERNANCE

12 13

2020 
EUR million

 
Note 1–12/2020 1–12/2019

Sales 2.1, 2.2 5,054.9 5,473.4

Change in stocks of finished goods and work in progress 4.4 0.0 205.5

Other operating income 5.4 246.8 246.8

Materials and services 5.7 2.8 58.7

Employee costs 0.0 0.0 0.0

Depreciation, amortisation and impairment charges 0.0 0.0 0.0

Other operating expenses 0.0 0.0 0.0

Operating result 0.0 0.0 0.0

Share of results from associated companies and joint ventures 0.0 0.0 0.0

Net exchange gains/losses 0.0 0.0 0.0

Other financial income 0.0 0.0 0.0

Interest and other financial expenses 0.0 0.0 0.0

Result before tax 0.0 0.0 0.0

Income taxes 0.0 0.0 0.0

Result for the period 0.0 0.0 0.0

Other comprehensive income 5.1, 6 0.0 0.0

Items that will not be reclassified to profit and loss 0.0 0.0 0.0

Items relating to adjustments of defined benefit plans 0.0 0.0 0.0

Fair value of financial assets through other comprehensive income 0.0 0.0 0.0

Income tax relating to items that will not be reclassified 0.0 0.0 0.0

Total 0.0 0.0 0.0

Items that may be reclassified subsequently to profit and loss 0.0 0.0 0.0

Cash flow hedges 0.0 0.0 0.0

Currency translation differences 0.0 0.0 0.0

Other items 0.0 0.0 0.0

Income tax relating to items that may be reclassified 0.0 0.0 0.0

Total 0.0 0.0 0.0

Other comprehensive income, net of tax 0.0 0.0 0.0

Total comprehensive income for the period 0.0 0.0 0.0

Result attributable to: 0.0 0.0 0.0

Members of parent company 0.0 0.0 0.0

Non-controlling interest 0.0 0.0 0.0

0.0 0.0 0.0

Result attributable to: 0.0 0.0 0.0

Members of parent company 0.0 0.0 0.0

Non-controlling interest 214.5 0.0 203.9

The notes are an integral part of these financial statements.

2020 
EUR million

 
Note 1–12/2020 1–12/2019

Sales 2.1, 2.2 5,054.9 5,473.4

Change in stocks of finished goods and work in progress 4.4 0.0 205.5

Other operating income 5.4 246.8 246.8

Materials and services 5.7 2.8 58.7

Employee costs 0.0 0.0 0.0

Depreciation, amortisation and impairment charges 0.0 0.0 0.0

Other operating expenses 0.0 0.0 0.0

Operating result 0.0 0.0 0.0

Share of results from associated companies and joint ventures 0.0 0.0 0.0

Net exchange gains/losses 0.0 0.0 0.0

Other financial income 0.0 0.0 0.0

Interest and other financial expenses 0.0 0.0 0.0

Result before tax 0.0 0.0 0.0

Income taxes 0.0 0.0 0.0

Result for the period 0.0 0.0 0.0

Other comprehensive income 5.1, 6 0.0 0.0

Items that will not be reclassified to profit and loss 0.0 0.0 0.0

Items relating to adjustments of defined benefit plans 0.0 0.0 0.0

Fair value of financial assets through other comprehensive income 0.0 0.0 0.0

Income tax relating to items that will not be reclassified 0.0 0.0 0.0

Total 0.0 0.0 0.0

Items that may be reclassified subsequently to profit and loss 0.0 0.0 0.0

Cash flow hedges 0.0 0.0 0.0

Currency translation differences 0.0 0.0 0.0

Other items 0.0 0.0 0.0

Income tax relating to items that may be reclassified 0.0 0.0 0.0

Total 0.0 0.0 0.0

Other comprehensive income, net of tax 0.0 0.0 0.0

Total comprehensive income for the period 0.0 0.0 0.0

Result attributable to: 0.0 0.0 0.0

Members of parent company 0.0 0.0 0.0

Non-controlling interest 0.0 0.0 0.0

0.0 0.0 0.0

Result attributable to: 0.0 0.0 0.0

Members of parent company 0.0 0.0 0.0

Non-controlling interest 214.5 0.0 203.9

The notes are an integral part of these financial statements.
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ever made by the Finnish forest industry in Finland. The construction 
phase will take approximately two and a half years, and the mill will 
be completed during the third quarter of 2023. The Kemi bioproduct 
mill will produce some 1.5 million tonnes of softwood and hardwood 
pulp per year, as well as many other bioproducts. It will also produce 
2.0 TWh of renewable electricity per year, which equals to roughly 2.5 
percent of Finnish total electricity production. The new mill will replace 
the current pulp mill in Kemi, which has reached the end of its lifespan. 
An impairment loss of approximately EUR 42 million is expected to 
be recorded on the assets of the Kemi’s current pulp mill as an item 
affecting comparability in the first quarter of 2021. The Kemi bioprod-
uct mill will increase the annual value of Finland’s exports by approxi-
mately EUR 0.5 billion, and the positive income effect in Finland from 
wood sales and domestic purchases will also be approximately EUR 0.5 
billion. The new bioproduct mill will secure the 250 jobs in the existing 
pulp mill in Kemi for decades to come. The Kemi bioproduct mill will 
create around 1,500 new jobs across its entire direct value chain in Fin-
land, most of them in wood sourcing. All in all, around 2,500 people will 
work in the direct value chain of the Kemi bioproduct mill in Finland. 
The Finnish companies have been competitive, and the Kemi bioprod-
uct mill project’s degree of Finnish origin is estimated to be very high, 
approximately 70%. During the construction phase, the employment 
impact will be nearly 10,000 person-years, more than half of it will be 
located in Kemi. The number of individual persons working in the mill 
area during the construction phase is estimated to be around 15,000. 
Wood required by the mill will be procured from sustainably managed 
forests, and the origin of the wood is always known. The Kemi bioprod-
uct mill will use approximately 7.6 million cubic metres of pulpwood 
a year, which is 4.5 million cubic metres more than the current pulp 
mill in Kemi. Wood is planned to be procured mainly from Finland. The 
availability of high-quality wood raw material is supported by the strong 
owner base of Metsäliitto Cooperative. The wood procurement to Kemi 
mill will expand to Sweden in the future, from where it is estimated that 
approximately one million cubic meters of wood will be procured annu-
ally. Of the total investment to the Kemi bioproduct mill, EUR 1.6 billion, 
40% will be financed with domestic equity and 60% with debt financ-
ing. The debt financing primarily consists of EUR 500 million 10 year-
loan guaranteed by Finnvera with an 80% risk share, EUR 200 million 
10-year loan guaranteed by the Swedish Eksportkreditnämnd (EKN) 
with a 95% risk share, EUR 200 million 15-year loan by the European 
Investment Bank (EIB) and EUR 100 million five-year Green Term Loan 
with eight commercial banks. In addition, Metsä Fibre has renewed the 
EUR 200 million revolving credit facility (RCF) maturing in June 2021 
with a similar and five-year arrangement, the financing margin of which 
is tied to the company’s key sustainability indicators. 

Near-term outlook 
Demand for wood focuses on regeneration and thinning stands to be 
harvested when the ground is unfrozen. Purchases of winter stands is 
steered according to weather conditions. In energy wood, the demand 

focuses on crown wood. The demand for forest management services 
remains good. The uncertainty in demand caused by the coronavirus 
pandemic will continue in all of Metsä Wood’s main markets. The free 
trade agreement between the UK and the EU will support demand for 
both Kerto LVL and plywood products. Demand for Kerto LVL is expect-
ed to remain strong, particularly in the North American and Australian 
markets. Demand is also expected to remain strong in the main mar-
kets for spruce plywood. While the demand outlook for birch plywood 
has strengthened, competition in Europe’s main markets remains 
tough. Demand in the UK is expected to remain strong over the next 
few months, considering the season. At Metsä Fibre, the pulp market 
is expected to gain strength as the demand for market pulp continues 
to grow, especially in the Asian markets. While new production capac-
ity for hardwood pulp will enter the market at the end of 2021, new 
capacity in softwood pulp is not to be expected. The global shortage 
in containers, impacting the Asian deliveries of European and North 
American producers, will place further strain on the Asian markets. 
The market for sawn timber is expected to remain strong across all of 
the main markets, even exceeding supply. Metsä Board’s paperboard 
deliveries in January–March 2021 are expected to grow from October–
December 2020. The prices of white kraftliner in local currencies are 
expected to increase slightly, while the prices of folding boxboard are 
expected to remain stable. No large-scale annual maintenance shut-
downs at mills are set to take place in January–March 2021. Energy 
costs are expected to increase in January–March. Other production 
costs of paperboard and pulp are expected to remain fairly stable. 
Uncertainty about the impact that the coronavirus pandemic will have 
on the short-term demand for products is still great in the countries 
in which Metsä Tissue operates. Demand for tissue paper products is 
expected to increase once the restrictions resulting from the pandemic 
can start to be eased. Demand for greaseproof papers is expected to 
continue to grow slightly. The company is preparing for increases in the 
costs of raw materials and other costs and steers its pricing actively 
to ensure profitable operations. Metsä Group’s comparable operating 
result for January–March 2021 is expected to improve compared to 
October–December 2020. 

Proposal on the use of the  
surplus on the balance sheet  
Metsäliitto Cooperative’s Board of Directors has decided to propose 
that an interest of 6.0% for 2020 be paid on the statutory capital 
invested by members (6.5% for 2019), 5.0% (6.0) on additional mem-
bers’ capital A and 1.0% (2.0) on additional members’ capital B. In 
total, the proposed distribution of profit would amount to around EUR 
66 million (72). The Board’s proposal will be discussed in March by 
Metsäliitto Cooperative’s Supervisory Board, which will issue a state-
ment on the matter to the Representative Council convening in April.
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2020 
EUR million

 
Note Level 1 Level 2 Level 3 Total

Financial assets recognised at fair value    

      Other non-current financial assets 4.4 0.0 205.5 205.5

      Current financial assets through profit and loss at fair value 5.4 246.8   246.8

      Derivative financial assets Operating result 5.7 2.8 55.9  58.7

Financial liabilities recognised at fair value       

      Derivative financial liabilities 5.7 0.5 41.2  41.7

Financial assets not recognised at fair value  

      Cash and cash equivalent 5.4 966.1 966.1

Financial liabilities not recognised at fair value

      Non-current interest-bearing financial liabilities 5.5 1,133.5 1,133.5

      Current interest-bearing financial liabilities 5.5 273.4 273.4

2019 
EUR million

 
Note Level 1 Level 2 Level 3 Total

Financial assets recognised at fair value    

      Other non-current financial assets 4.4 0.0 271.1 271.1

      Current financial assets through profit and loss at fair value 5.4 167.7 0.2  167.8

      Derivative financial assets Operating result 5.7 9.7 21.0  30.7

Financial liabilities recognised at fair value       

      Derivative financial liabilities 5.7 2.3 35.3  37.7

Financial assets not recognised at fair value  

      Cash and cash equivalent 5.4 922.4 922.4

Financial liabilities not recognised at fair value

      Non-current interest-bearing financial liabilities 5.5 1,188.0 1,188.0

      Current interest-bearing financial liabilities 5.5 313.1 313.1

METSÄ GROUP  
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Financial derivatives and hedge accountingFair value hierarchy of financial assets and liabilities

Other non-current financial assets  
measured at fair value based on level 3

EUR million 2020 2019

Opening balance 271.1 285.1

Total gains and losses in profit and loss -0.2 3.2

Total gains and losses in profit in other comprehensive income -68.1 -13.5

Purchases 3.0 0.0

Settlements -0.3 -3.7

Closing balance 205.5 271.1

ACCOUNTING PRINCIPLES Derivative contracts are initially 
recognised on the balance sheet at fair value at cost, and thereafter 
during their term-to-maturity revalued at their fair value at each 
reporting date. The fair value of derivatives is presented in non- 
interest-bearing receivables or liabilities. Gains and losses resulting 
from recognition at fair value are treated in accounting as required 
with regard to the intended use of the derivative contract in question. 
Derivatives are initially classified as either 1) Hedges of the exposure 
to changes in the fair value of receivables, liabilities or firm com- 
mitments; 2) Hedges of the cash flow from a highly probable  
forecast transaction; 3) Hedges of a net investment in a foreign  
entity; or 4) Derivatives to which it has been decided not to apply 
hedge accounting. 
 Metsä Group currently applies hedge accounting only to cash 
flows. When applying hedge accounting at the inception of a hedging 
relationship, the Group has documented the relationship between 
the hedged item and the hedging instruments, as well as the hedging 
strategy observed. To meet the requirements of hedge accounting, 
the Group has also continuously carried out effectiveness testing 
to verify that changes in the fair value of the hedging instrument 
for each hedging relationship cover any changes in the fair value 
of the hedged item effectively enough, with respect to the hedged 
risk. Changes in the fair value of the effective portion of derivative 
instruments that meet the criteria for cash flow hedging are rec-
ognised in other items of comprehensive income. The gains and 
losses recognised in equity are transferred to the income statement 
when the forecast sale or purchase is realised, and are recognised 
as an adjustment to the hedged item. If the forecast transaction is 
no longer expected to occur, the gain or loss accrued in equity is rec-
ognised immediately in the income statement. Derivatives not subject 
to hedge accounting, as well as the ineffective portion of derivatives 
subject to hedge accounting, are measured at fair value, and changes 
in the value of interest rate and currency derivatives are recognised in 
financial items and changes in the value of commodity derivatives are 
recognised in other income and expenses.  
 Hedge accounting is applied as cash flow hedging to highly prob-
able cash flows from sales denominated in foreign currencies and 
contractual cash flows with floating interest rates from loans. In the 
management of price risks related to commodities, hedge accounting 
is applied to cash flows from highly probable purchases of electricity, 
liquefied natural gas (LNG), propane, light fuel oil, heavy fuel oil and 
0.5% fuel oil. The fair values of forward foreign exchange contracts 
are based on the forward prices prevailing on the balance sheet date, 
and currency options are measured at fair value in accordance with 
the Black–Scholes model. Interest rate swaps are measured at the 
current value of cash flows, with the calculation being based on the 
market interest rate yield curve. The fair values of commodity deriva-
tives are determined on the basis of publicly quoted market prices. 

MANAGEMENT OF FINANCIAL RISKS AND EFFECTIVENESS  
OF HEDGING The management of the Group’s currency, interest rate 
and commodity risks is described in more detail in Note 5.6, Manage-
ment of financial risks. Note 5.7., Fair values of financial assets and 
liabilities, includes the fair values and grouping of derivatives. Note 5.1, 
Equity, includes itemisations of hedge accounting entries in the fair 
value reserve.  
 The hedging of the currency flow position is effective, given that 
there is a direct financial relationship between the hedged sale and the 
hedging derivative. The spot rate component of a forward contract or 
the reference value component of a currency option has been deter-
mined as the hedged item, and the forward points or the option’s time 
value are treated as hedging costs subject to amortisation based on the 
period. Currency flow forecasts are fairly stable, invoicing steady within 
quarters and months, and forward deals are allocated to each month, 
due to which the ineffectiveness of hedging usually remains very low. 
Changes in production or the structure of sales may sometimes lead 
to ineffectiveness during the validity of a hedging relationship, in which 
case the hedging is adjusted accordingly.  
 The hedge accounting of the cash flow from interest rates is primar-
ily effective, given that there is a direct financial relationship between 
the long-term loans subject to hedging and the hedging interest rate 
swaps. Ineffectiveness in the hedge relationship derives from any pos-
sible differences between the loans and the swaps’ interest rate periods 
as well as from differences in the reference rates of contract terms. The 
ineffective portion of interest rate hedging is recognised through profit 
and loss. Early repayments of loans may cause an inefficiency situation 
where the hedging interest rate swaps are reversed or taken out from 
hedge accounting, and the change in fair value is recognised as finan-
cial items in comprehensive income.  
 The hedging of commodity purchases is effective, given that, in lieu 
of the total purchase price, the hedged item is the same, identical risk 
component of pricing applied in the hedging derivative. In the hedging 
of the price risk of electricity, the hedged item is what is referred to 
as the portion of the system price and the hedging takes place with a 
system-priced electricity swap. Correspondingly, the price components 
of the purchases and the hedging derivative in the hedging of natural 
gas, propane and light and heavy fuel oil are identical. Commodity pur-
chases are fairly steady and hedges are allocated to each month, due to 
which the ineffectiveness of the hedging usually remains low. Changes 
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Strategy for  
profitable growth

Metsä Group is in a phase 
of strong, profitable growth. 
Our business is based on 
renewable raw materials and 
recyclable products, in which 
wood from northern, sustain-
ably managed forests and our 
profound expertise provide a 
competitive advantage. We fo-
cus on wood supply and forest 
services, wood products, pulp, 
paperboard as well as tissue 
and greaseproof papers. We 
develop our operations re-

sponsibly, always taking into account ecologi-
cal, social and economic aspects. We improve 
the growth of forests, expand our industrial 
operations sustainably and contribute to the 
shift from fossil products to renewables. The 
way we see it, wood is the solution to many 
challenges in the future. 

Northern wood 
Climate change concerns us all, and our 
future must be based on the use of renewable 
resources. Northern wood is the world’s best 
renewable raw material and the core of our 
business. We ensure that the wood we use 
comes from sustainably managed forests that 

grow more than they are used. Our parent 
company is owned by around 100,000  
Finnish forest owners and most of the wood 
we source comes from our owner-members’ 
forests. Forests, whose well-being is taken 
care of from one generation to another. It 
creates a strong foundation for our profitable 
and responsible business. 

Products and new innovations 
Our carbon storing and recyclable products 
made from renewable raw materials offer 
sustainable solutions for global challenges. 
Our markets are global. We aim to provide 
our customers with a first-class experience 
through close cooperation and with the best 
digital tools. We focus on market-based 
product development by expanding our 
current product portfolio and investing in new 
business opportunities through our innovation 
company Metsä Spring, for example. 

Competitive production 
As a result of systematic investments, our 
production units are cutting edge of the 
industry, be the measure environmental 
performance, energy efficiency or profitabil-
ity. Metsä Group’s objective is to have fossil 
free production by the year 2030. We invest in 
mills and world class resource efficiency. We 
develop our operations efficiently all business 
areas together as a unified Group. 

People 
Our operations are based on continuous 
improvement, which gives our personnel the 
opportunity to increase their competence  
and discover new strengths. The majority of 
our personnel’s development is made up  
of on-the-job learning, which we support 
through job rotation and encouraging multiple 
skill sets. Good leadership is the corner- 
stone of our success.

The world’s population is growing 
and competition for energy and 
natural resources is becoming tighter, 
which is why resources must be used 
more e�ciently. As a forerunner of 
the bioeconomy, the changes in the 
operating environment create versatile 
opportunities for Metsä Group.
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Our vision 

To be the preferred  
partner in developing 
sustainable  
business.
 

Our purpose

Advancing bioeconomy and
circular economy by e�ciently
processing northern wood
into first-class products.

Our values

– Reliability
– Cooperation
– Renewal
– Responsible profitability
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This statement concerning Metsä Group’s Corporate 
Governance has been given as a separate report and published 
simultaneously with Metsä Group’s Financial Statements and 
the Board of Directors’ Report. Metsäliitto Cooperative is a 
Finnish cooperative and the parent company of Metsä Group. 
In this statement, Metsäliitto Cooperative is referred to when 
a matter is discussed from the parent company’s point of view 
only. The decision-making and administration of Metsä Group 
companies complies with the Cooperatives Act, the Limited 
Liability Companies Act, the Securities Markets Act, the rules 
of the cooperative, procedures approved by the administrative 
bodies, and the policies and guidelines approved by the Board 
of Directors of Metsäliitto Cooperative and the Executive 
Management Team of the Group. Metsäliitto Cooperative’s 
rules are available in full on Metsä Group’s website under 
“Metsä Group’s corporate governance principles”. Metsä 
Group prepares its financial statements and interim reports 
in accordance with the International Financial Reporting 
Standards (IFRS). The financial statements are published in 
Finnish and English. Metsä Group’s head o�ce is located in 
Espoo, Finland. The registered o�ce of the parent company, 
Metsäliitto Cooperative, is located in Helsinki, Finland. 

Corporate governance code 
Metsä Group’s parent company Metsäliit-
to Cooperative complies with the Finnish 
Corporate Governance Code issued 
by the Securities Market Association; 
however, it takes into account the special 
characteristics of the cooperative form 
of incorporation, stating the deviations 
from the code and their rationale. In ac-
cordance with the opinion issued by the 
Finnish Central Chamber of Commerce in 
January 2006, corporations with an ex-
tensive ownership base, extensive opera-
tions or considerable regional or national 
significance should comply with the 
Corporate Governance Code to the extent 
possible, taking their special characteris-
tics into consideration in accordance with 
the “comply or explain” principle. The 
Corporate Governance Code is available 
on the website of the Securities Market 
Association at: www.cgfinland.fi/en/ 
 The governance and management 
system of Metsä Group’s parent company 
Metsäliitto Cooperative deviates from the 
recommendations of the Corporate Gov-
ernance Code as follows: (1.) According 
to the Corporate Governance Code, the 
members of the Board of Directors are 
elected by the Annual General Meeting. 
According to the rules of Metsäliitto Co-
operative, the members of the Board of 
Directors are elected by the Supervisory 
Board. Thus, the election of Metsäliitto 
Cooperative’s Board of Directors deviates 

from the recommendation of the Corporate Governance Code on the 
election of the Board of Directors. The competence regulations that 
deviate from the recommendation secure the realisation of cooperative 
corporate governance. (2.) According to the Corporate Governance 

Code, the members of the Board of Directors are elected for a term 
of office of one year at a time. According to the rules of Metsäliitto 
Cooperative, the term of office of the members of the Board of Direc-
tors is three years at a time. The board members’ three-year term of 
office has been deemed necessary in order to secure the continuity of 
decision-making. 

Main administrative bodies 
Metsäliitto Cooperative’s administrative bodies are the Representative 
Council, Supervisory Board, Board of Directors and the CEO, who also 
acts as the President and CEO of Metsä Group. The bodies separately 
specified below in this statement assist the administrative bodies 
in their decision-making and prepare their decisions. According to 
the rules of Metsäliitto Cooperative, the administrative personnel of 
Metsäliitto must not work for companies or other organisations oper-
ating either directly or indirectly in the same sector as the cooperative 
or its Group companies or participate in the administration of such 
companies or organisations. 

REPRESENTATIVE COUNCIL The Representative Council uses 
the supreme decision-making power belonging to the members in 
Metsäliitto Cooperative in matters assigned to it by law and rules. The 
Representative Council substitutes for the meeting of the cooperative 
in Metsäliitto Cooperative. The meeting of the Representative Council 
discusses the matters specified in the Cooperatives Act and the rules 
of Metsäliitto Cooperative as well as other matters mentioned in the 
invitation to the meeting. A full member of Metsäliitto Cooperative can 
be elected to the Representative Council. Persons who are employed 
by the Cooperative or its Group company or who are members of 
Metsäliitto’s Supervisory Board or Board of Directors are not eligible 
to stand for election to the Representative Council. The election of the 
Representative Council is carried out every four years by postal voting, 
a communications link or some other technical means. Each member 
has one vote. The election is carried out by election districts so that 
the number of representatives elected from each district equals the 
number of Metsäliitto Cooperative members on the list of voters for 
the district in question who are entitled to vote on 1 January of the 
election year, divided by 2,300 and the remainder counted as one. 
The election districts are confirmed by the Supervisory Board and as 
a rule, they are determined according to Metsäliitto’s district organ-
isations. In accordance with the rules, the Representative Council 
convenes once a year in the spring. The Representative Council, the 
Supervisory Board or the Board of Directors may decide to arrange 
an extraordinary meeting. An extraordinary meeting must also be 
convened if demanded by at least one tenth of the Representative 
Council members. Unless otherwise required by the Cooperatives 
Act for certain matters, the Representative Council is convened by 
the Supervisory Board at least seven days before the meeting with a 
written invitation to the meeting sent to every member of the Repre-
sentative Council, which must mention the matters to be discussed in 

the meeting. Each Representative Council member has one vote in the 
meeting. Amending the rules of Metsäliitto Cooperative requires that 
the amendment proposal is supported by a minimum of two-thirds of 
the members present at the meeting of the Representative Council. In 
addition to the members of the Representative Council, the President 
and CEO of Metsä Group, the Chair of the Board of Directors and, as a 
general rule, the members of the Board of Directors and Supervisory 
Board are present at meetings of the Representative Council. In addi-
tion, the auditors are also present at the Annual General Meeting of the 
Representative Council. The composition of the Representative Council 
is presented on Metsä Group’s website under “Metsäliitto Cooperative 
governance and Metsä Group management”. 
 
DISTRICT COUNCILS In accordance with the rules of Metsäliitto 
Cooperative, there is a district council operating in each supply district. 
The district council comprises the members of the Representative 
Council, Supervisory Board and Board of Directors elected from the 
district’s area, as well as twice as many candidates not elected in the 
election of the representative council as the number of representatives 
elected from the district’s area in the order of their personal number of 
votes, with a minimum of five candidates not elected. The regulations 
approved by the Supervisory Board specify the tasks of the district 
council. According to the regulations, the main task of the district 
council is to promote communication and interaction between the 
members and the Metsäliitto supply district in question through  
its operations. 

SUPERVISORY BOARD The rules of Metsäliitto Cooperative specify 
that the Supervisory Board is a part of Metsäliitto’s administrative 
model. This aims to ensure the realisation of sufficient governance by 
the owners and the commitment of the members to the Cooperative’s 
decision-making. Strategic and other far-reaching decisions, however, 
belong to the powers of Metsäliitto Cooperative’s Board of Directors, 
and operational management to the executive management. The rules 
of the Cooperative specify the tasks of the Supervisory Board. The 
main task of the Supervisory Board is to ensure that the Cooperative is 
managed in accordance with the rules and the decisions of the Repre-
sentative Council and the Supervisory Board. 
 The Supervisory Board elects a Chair and Deputy Chair from among 
its members for one year at a time and invites a secretary. The Su-
pervisory Board convenes when summoned by the chair as often as 
necessary, or as proposed by the Board of Directors. The Supervisory 
Board constitutes a quorum when more than half of the members are 
present. The opinion favoured by the majority will be the final decision. 
If the votes are even, the chair has the casting vote, and even elections 
are decided by lot. The Supervisory Board comprises a minimum of 
twenty and a maximum of thirty members elected by the Representa-
tive Council from among the members of the Cooperative. Metsäliitto 
Cooperative’s personnel may elect a maximum of five members to the 
Supervisory Board. In addition, the Representative Council may, at the 
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In addition to this, the Supervisory Board: 
•  Elects and dismisses members of Metsäliitto Cooperative’s  

Board of Directors and decides on their remuneration; 
•  Gives the Board of Directors instructions in far-reaching  

matters and matters of importance in principle; 
•  Issues an opinion on the financial statements  

to the Representative Council. 

The main tasks of the Representative Council are to:  
•  Decide on adopting the financial statements
•  Decide on the distribution of profit to the members
•  Decide on discharging the Supervisory Board, Board  

of Directors and CEO/ President and CEO from liability
•  Elect the members of the Supervisory Board and the auditors  

and to decide on their remuneration
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Sales and result
Metsä Group’s sales in January–December 2020 were EUR 5,054.9 mil-
lion (1–12/2019: 5,473.4). Sales decreased due to lower sales prices of 
pulp compared with the previous year, among other factors. The com-
parable operating result was EUR 367.7 million (494.9), or 7.3% (9.0) of 
sales. The decrease in the operating result is attributable, among other 
things, to a decline in the sales prices of pulp and the strikes in Finland 
in early 2020, which are estimated to have had a negative impact of 
around EUR 50 million on the operating result. Exchange rate fluctu-
ations after hedging had a positive effect of around EUR 51 million on 
the operating result in the review period, compared with the previous 
year. Sales in the fourth quarter of totalled EUR 1,357.2 million, where-
as sales of the corresponding period in the previous year were EUR 
1,290.3 million. The comparable operating result was EUR 94.0 million 
(10–12/2019: 76.4). Items affecting comparability in January–Decem-
ber totalled EUR 8.1 million (-120.6). The most significant items related 
to Metsä Board’s sale of a land area not related to business operations 
(6.0), the divestment of Metsä Tissue’s napkin business (-1.3) and the 
insurance indemnity paid to Metsä Tissue’s company in Poland and its 
divestment of fixed assets (3.3). Metsä Group’s operating result (IFRS) 
was EUR 375.8 million (374.3). The share of the results of associated 
companies and joint ventures was EUR 3.1 million (3.3), financial in-
come was EUR 3.2 million (5.3), exchange rate differences in financing 
were EUR -2.3 million (-6.4), and financial expenses totalled EUR 49.7 
million (60.8).  
 

EUR million 2020 2019 2018

Sales 5,054.9 5,473.4 5,709.1

EBITDA 679.3 789.7 1,127.8

— comparable EBITDA 670.9 799.0 1,133.4

Operating result 375.8 374.3 843.0

— comparable operating result 367.7 494.9 848.5

% of sales 7.3 9.0 14.9

Result before tax 330.1 315.7 769.1

Result for the period 262.2 238.9 612.7

% 2020 2019 2018

Return on capital employed 7.2 7.3 16.6

— comparable ROCE 7.1 9.6 16.8

Return on equity 6.8 6.4 18.5

— comparable ROE 6.6 9.7 18.7

The result before taxes was EUR 330.1 million (315.7), and taxes 
including changes in deferred tax liabilities totalled EUR 67.9 million 
(76.8). The Group’s effective tax rate was 20.6% (24.3). The result for 
the review period was EUR 262.2 million (238.9). The return on capital 
employed was 7.2% (7.3), and the return on equity was 6.8% (6.4). The 
comparable return on capital employed was 7.1% (9.6), and the compa-
rable return on equity was 6.6% (9.7).

Balance sheet and financing
Metsä Group’s liquidity has remained strong. Total liquidity at the end 
of the year was EUR 2,004.7 million (31 December 2019: 1,690.0). This 
consisted of EUR 1,212.9 million (1,090.0) in liquid assets and invest-
ments, and EUR 791.8 million (600.0) in off-balance sheet committed 
credit facility agreements. The Group’s liquidity reserve is complement-
ed by uncommitted commercial paper programmes and credit facilities 
amounting to EUR 161.5 million (31 December 2019: 161.5) and by 
undrawn pension premium (TyEL) funds in the amount of EUR 356.9 
million (31 December 2019: 332.2). Net cash flow from operations 
was EUR 667.4 million (484.8). A total of EUR 100.3 million in working 
capital was released (112.9 tied up). While EUR 1.0 million of trade and 
other receivables was tied up in working capital, EUR 7.1 million and 
EUR 94.2 million were freed from inventories as well as accounts pay-
able and other liabilities, respectively. The Group’s equity ratio at the 
end of December was 57.2%, and its net gearing was 4% (31 December 
2019: 56.2% and 10%, respectively). Net interestbearing liabilities were 
EUR 168 million (31 December 2019: 374). At the end of December, the 
equity ratio of the parent company Metsäliitto Cooperative was 88.9%, 
and the net gearing was 23% (31 December 2019: 88.7% and -21%, re-
spectively). In January–December, Metsäliitto Cooperative’s members’ 
capital increased by a total of EUR 119.6 million (146.5). The value of 
participation shares grew by EUR 8.5 million (11.2), that of the addi-
tional shares A by EUR 109.5 million (130.2), and that of the additional 
shares B by EUR 1.5 million (5.1). In January–March 2020, Metsäliitto 
Cooperative acquired Metsä Board Corporation B shares to a value of 
EUR 50.4 million from the market on the basis of the Board of Direc-
tors’ authorisation at an average price of EUR 5.03 per share.

2020 2019 2018

Equity ratio (%) 57.2 56.2 53.1

Net gearing (%) 4 10 13

Net interest bearing liabilities (MEUR) 168 374 463

 
Personnel 
Metsä Group employed an average of 9,392 people in 2020 (9,624). At 
the end of December, the Group had 9,213 employees (9,265), of whom 
5,055 (4,929) were based in Finland and 4,158 (4,336) were based 
abroad. The turnover of permanent employees was 6.2% (8.3), and 
the average duration of employment for the whole personnel was 15.8 

years (16.3). Personnel expenses totalled EUR 615.0 million (630.4), of 
which paid salaries and remuneration, including sharebased pay-
ments, were EUR 416.1 million (431.0). The parent company Metsäliitto 
Cooperative employed 1,973 people at the end of December (1,926). 
The parent company paid EUR 89.1 million in salaries and remunera-
tion (90.0). Future retirements are being prepared for with retirement 
forecasts and resource plans based on the forecasts. When necessary, 
Metsä Group initiates apprenticeships and invests in on-the-job learn-
ing. The section Report on non-financial key figures contains further 
information about personnel development and safety at work. 

2020 2019 2018

Personnel (avg.) 9,392 9,624 9,464

Personnel expenses 615.0 630.4 634.7

Personnel at end of year 9,213 3,265 9,310

— of whom in Finland 5,055 4,929 4,834

Members 
At the end of December, Metsäliitto Cooperative had 95,449 members 
(31 December 2019: 103,618). During January–December, 3,379 new 
members joined the Cooperative, and 11,548 members cancelled their 
memberships. The membership register was reviewed during the sec-
ond half of the year in terms of the conditions for membership, which 
impacted the number of members. At the end of December 2020, the 
forest area owned by the members totalled 5.257 million hectares (31 
December 2019: 5.421). 
 
Investments  
Metsä Group’s investments in January–December totalled EUR 400.5 
million (259.6), of which investments in owned property, plant and 
equipment were EUR 362.5 million (233.8) and investments in leased 
property, plant and equipment were EUR 38.0 million (25.8). Metsä 
Fibre’s total investments were EUR 135.2 million (90.1) in January– De-
cember. In Metsä Fibre’s mill in Joutseno, the extension of the debark-
ing department was completed in the summer of 2020, increasing the 
mill’s softwood debarking capacity. In 2020, a new manufacturing exe-
cution system for sawmills was introduced at the Renko and Lappeen-
ranta sawmills. The system will also be deployed to other Metsä Fibre 
sawmills during 2021. Metsä Board’s total investments amounted to 
EUR 166.4 million (98.9). Of these total investments, maintenance in-
vestments accounted for approximately 32 per cent and development 
investment for approximately 68 per cent. The investment in the first 
phase of the pulp mill in 2020 for Husum accounted for approximately 
EUR 103 million. The most significant investment projects are covered 
in more detail under section “Business Development”.  

EUR million 2020 2019 2018

Total investments 400.5 259.6 271.9

% of sales 7,9 4,7 4,8

Total investments in Finland 226,1 178,2 172,3

Business development 
In 2020, Metsä Group’s innovation company Metsä Spring started a pi-
lot plant in the Äänekoski mill area, and it produced the first batches of 
our new woodbased textile fibre during the year. In addition, the com-
pany started building a pilot plant for a 3D fibre product in Äänekoski. 
The pilot plant will be completed in 2021, and a new type of manufac-
turing method for packaging will be tested and developed there. This 
wood-based fibre product could replace packaging made of plastic and 
aluminium. In the fourth quarter of the year, Metsä Board obtained an 
approval for an amendment to the environmental permit of the Husum 
mill and made the final investment decision on the first phase of the 
pulp mill’s renewal. The investment’s pre-engineering phase began in 
2019 and the preparatory construction work got underway in the first 
quarter of 2020. The first phase of the investment will involve the mod-
ernisation of the pulp mill’s recovery boiler and turbine. The total value 
of the first phase is roughly EUR 320 million, and the start-up of the 
new recovery boiler and turbine is set to take place in the first half of 
2022. It is planned that in the second phase of the investment, during 
the 2020s, the current fibre lines will be replaced with a new fibre line. 
The pulp mill’s renewal will enable the long-term development and 
growth of competitive paperboard business operations at the Husum 
integrated mill over the coming years. In addition, the investment aims 
to develop Metsä Board’s pulp and energy production and promote 
a shift towards fossil free mills. The investment decision concerning 
Metsä Fibre’s new pine sawmill in Rauma was made in March and 
construction in the Rauma mill area got underway in the spring of 
2020. The value of the investment is approximately EUR 200 million, 
and production is set to begin in the third quarter of 2022. The sawmill 
under construction in Rauma will be a global forerunner in terms of 
its technology and efficiency. It is the biggest sawmill investment in 
Finland’s history. The annual capacity of the new unit will be 750,000 
cubic metres of pine sawn timber, the volume of logs sourced in Finland 
annually comes to around 1.5 million cubic metres. The sawmill will 
employ around 100 people directly and around 500 people across its 
direct value chain in Finland. The construction of the sawmill has a high 
degree of Finnish origin, around 70%, and the employment impact of 
the construction phase is 1,500 person-years. The investment decision 
for Metsä Fibre’s Kemi bioproduct plant was made in February. More 
information about the project can be found in the “Events after the pe-
riod” section of this review. In September 2019, Metsä Tissue initiated 
an environmental permit procedure and a prefeasibility study to double 
tissue paper production in two phases at the Mariestad mill in Swe-
den. The company filed its environmental permit application with the 
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2.3 TYPE & TYPOGRAPHY

Typefaces and the way they are used is a key part 
of Metsä Group’s corporate identity. This section 
contains the definitions for Metsä Group’s  
corporate typefaces and typography.

2.3.1   Primary corporate typeface

2.3.2 	 Office typeface
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2.3.1 TYPE & TYPOGRAPHY / PRIMARY CORPORATE TYPEFACE

Benton Sans family ContextPrimary typeface Metsä Group uses Benton Sans as the 
primary corporate typeface family. 
Benton Sans comes in select styles 
and can be used diversely in various 
applications.  

This page shows each weight and its 
specific intended use. As a general rule,  
it is highly advised to use only Benton 
Regular in all typography, to maintain  
a consistent, clear and identifiable  
Metsä Group typography. Bold should be 
used sparingly as an emphasis preferably 
on subheadline or bodycopy level.

The typeface family is made in OpenType 
document format that can be installed 
in all of the most common operating 
systems. 

Arial is the font used in office programs 
such as PowerPoint and Word. Please see 
the following page for instructions. If the 
Benton font cannot be used, for example 
for Cyrillic texts, use the Cyrillic version of 
Arial or Arial Unicode.

A licensed version of the typeface 
family can be obtained from Group 
Communications. 
 
 
 
 
 

* Text-heavy publications 

AaBbCcDdEe 
1234567890!

HeadlinesBenton Sans Regular  
(or Book*) 
Intended for headline use.  
Typeset in sentence case in 
short big headlines (max.6 
words) with a tight tracking  
(-40/1000 Em).

AaBbCcDdEe 
1234567890!

Benton Sans Regular  
(or Book*)
Intended for bodycopy / 
intros / captions etc. 
Works best in point sizes 
between 6–8 pt. 

AaBbCcDdEe 
1234567890!

Benton Sans Bold 
Intended for highlighting 
kewords or in subtitles 
Works best in point sizes 
between 8–16 pt. 

Benton Sans Black 
Reserved for product logo 
use. Typeset in sentence  
or title case with a tight  
tracking (-40/1000 Em). 

AaBbCcDdEe 
1234567890!

Product Names 

Benton Sans Medium / Light 
Optional weights are  
not intended for everyday  
use and should be  
used sparingly. 

AaBbCcDdEe 
AaBbCcDdEe 

Emphasis cum as resti assinul liquis 
sim aeturasm aliqui audant rem est 
gitatesmpor emphasis ciatusas dest 
sentside eum ipsasusda antiossum.

Bodycopy asrasum as resti assinul liquis sim aetur 
asm aliqui audaassnt rem est gitatesmpor anden 
ciatus sentsidea eum ipsasusda antiossum quasni.
Uptatatem aliasfss re volo blation eaque reneperi 
nobis cum de re, que plit iligenit int adiati dolum.

(Optional)
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2.3.2 TYPE & TYPOGRAPHY / OFFICE TYPEFACE

Substitute typeface Arial is the substitute typeface replacing 
Benton Sans in Microsoft Office programs, 
such as PowerPoint, Word and Excel. Arial 
is preinstalled in Metsä Group’s document 
templates. 
 
Arial Unicode is a default system typeface 
that can be used as a substitute for a  
number of other non-latin languages.

Arial family Context

AaBbCcDdEe 
1234567890!

HeadlinesArial Bold 
Intended for headline use 
in office programs replacing 
Benton Sans Bold.

AaBbCcDdEe 
1234567890!

Arial Regular 
Intended for bodycopy,  
intros and captions etc. 
replacing Benton Sans  
Book and Light

AaBbCcDdEe 
 1234567890!

Arial Regular 
Intended for bodycopy,  
intros and captions etc. 
replacing Benton Sans  
Book and Light

Arial Unicode 
Intended as a substitute 
for non-latin languages.

(Optional) For languages with non-latin 
character sets such as Russian or 
Japanese.

Emphasis cum as resti assinul liquis 
sim aeturasm aliqui audant rem est 
gitatesmpor emphasis ciatusas dest 
sentside eum ipsasusda antiossum.

Bodycopy asrasum as resti assinul liquis sim aetur 
asm aliqui audaassnt rem est gitatesmpor anden 
ciatus sentsidea eum ipsasusda antiossum quasni.
Uptatatem aliasfss re volo blation eaque reneperi 
nobis cum de re, que plit iligenit int adiati dolum.
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2.3.2 TYPE & TYPOGRAPHY / OFFICE TYPEFACE

Substitute typeface Arial is the substitute typeface replacing 
Benton Sans in Microsoft Office programs, 
such as PowerPoint, Word and Excel. Arial 
is preinstalled in Metsä Group’s document 
templates. 
 
Arial Unicode is a default system typeface 
that can be used as a substitute for a  
number of other non-latin languages.

Arial family Context

AaBbCcDdEe 
1234567890!

HeadlinesArial Bold 
Intended for headline use 
in office programs replacing 
Benton Sans Bold.

AaBbCcDdEe 
1234567890!

Arial Regular 
Intended for bodycopy,  
intros and captions etc. 
replacing Benton Sans  
Book and Light

AaBbCcDdEe 
 1234567890!

Arial Regular 
Intended for bodycopy,  
intros and captions etc. 
replacing Benton Sans  
Book and Light

Arial Unicode 
Intended as a substitute 
for non-latin languages.

АБВГДЕЖЗИ
オカガキギク

(Optional) For languages with non-latin 
character sets such as Russian or 
Japanese.

Emphasis cum as resti assinul liquis 
sim aeturasm aliqui audant rem est 
gitatesmpor emphasis ciatusas dest 
sentside eum ipsasusda antiossum.

Bodycopy asrasum as resti assinul liquis sim aetur 
asm aliqui audaassnt rem est gitatesmpor anden 
ciatus sentsidea eum ipsasusda antiossum quasni.
Uptatatem aliasfss re volo blation eaque reneperi 
nobis cum de re, que plit iligenit int adiati dolum.
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2.4 INFORMATION GRAPHICS

This section contains the basic principles, 
definitions and use examples for Metsä Group’s  
information graphics such as illustrations,  
charts, tables and pictograms. 

2.4.1   Illustrations

2.4.2   Pictograms

2.4.3   Infographics

2.4.4   Tables & Charts
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2.4.1 INFORMATION GRAPHICS / ILLUSTRATIONS

Metsä Group’s illustrations are positive,
true and straightforward. 

We use simple and clean lines with the 
geometric shapes inherited from the 
Metsä Group moosehead symbol.  
Shapes can be altered in various  
ways e.g. by mirroring, sizing, angling  
and combining.

The use of Metsä Group’s brand colours
along with selected earthy, muted
tones create a sense of rootedness
and honesty. The rich use of colour
helps to highlight the diversity of
forest ecosystems, people and their
surroundings. 
 
Metsä Group illustration style has its own 
specific guideline document. For further 
information see the Metsä Group 
Illustration Guideline.

Example illustrations and layout files can 
be found in Metsä Group’s databank.
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2.4.2 INFORMATION GRAPHICS / PICTOGRAMS

The primary purpose of pictograms is to 
convey meaning quickly and universally 
regardless of language or cultural barriers.

Pictograms are used extensively in 
various contexts, including signage, user 
interfaces, presentations, instructional 
materials, public spaces, and more.

The primary colours used in pictograms
are tuhka or white. Other Metsä Group
colours can be used for specific needs.

It´s recommended to use the pictograms
without a holding shape. If necessary,
a defined square with rounded corners
may be applied.

When using pictograms, pay attention
to their intended meaning to avoid
confusion. Ideally, one pictogram is
reserved for one message only. But
the pictograms can be used for other
purposes as well by activating the
meaning with text or context.

Pictograms are not intended be a 
substitute for illustrations.

For further information see the Metsä 
Group Illustration Guideline.

Pictogram examples and layout files can 
be found in Metsä Group’s databank.

Primary usage:  
No holding shape

Pictogram examples

Secondary usage:  
Square with rounded corners

Climate change Social

Social Cooperation

Safety Sustainability

Fossile free Biodiversity
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2.4.3 INFORMATION GRAPHICS /INFOGRAPHICS

Metsä Group infographics distill complex 
information into snackable visual pieces. 
They combine text, images and data, 
giving you a visual aspect of content, 
and making it more understandable, 
accessible and memorable. Effective 
infographics are beautifully designed, tell a 
good story, and make understanding easy.

To stay true to Metsä Group’s visual
identity, the infographics are built using
the Metsä Group brand colours with
additional tints.

No specific use order for the colours
is defined. The order of colours for
individual infographics or sets of
infographics can be chosen to best suit
the purpose and context.

Build a grid that best suits your content,
be mindful that the overall layout follows
a strong sense of grid and alignment.

For further information see the Metsä 
Group Illustration Guideline.
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2.4.4 INFORMATION GRAPHICS / TABLES AND CHARTS

The visual style of tables and charts is 
clear and functional. Their main purpose 
is to deliver information in an efficient and 
simple way, so avoid extra decoration. 

The use of borders or lines should be 
restricted to the bare minimum. Use only 
horizontal lines in different thicknesses.  
A thicker 2.0 pt line underneath the 
heading of the table, and thinner 0.25 
pt line dividing the content to different 
segments.

The primary colour for the tables is Tuhka.  
Accent colours should be used function-
ally to group similar entities together on 
the same visual surface / section.  

Typography is same as in the general 
publication. Benton Sans should be used 
throughout in all texts and data. Headings 
can be emphasized in Bold whereas all 
other text should be typeset in Regular 
weight in lowercase letters. 
 
Always use tabular lining for the consistent 
vertical alignment of the numeric content.

Examples

Basic table

Tabular lining numerals Two-colour tint pie chart Multi-colour pie chart

Basic pie chart Basic bar chart

113,207 
71,559 
48,212

113,207 
71,559 
48,212

113,207 
71,559 
48,212

113,207 
71,559 
48,212

A

500

400

300

200

100

0
B C D E

Production 0000 0000

Paperboard 1,291 1,090

Pulp 1,249 2,134

Paper 647 786

Wood 4,818 4,805

Lorem 68 79

Ipsum %

 Alpha 65

 Beta 13

 Charlie 11

 Delta 9

 Echo 2

Ipsum %

 Alpha 65

 Beta 13

 Charlie 11

 Delta 11

Ipsum %

 Alpha 65

 Beta 16

 Charlie 8
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3.1 PUBLICATIONS 

This section contains the definitions  
and examples on how to maintain  
a clear and consistent style in Metsä  
Group’s publications.

3.1.1   Front cover

3.1.2   Inside grid formats

3.1.3   Back cover
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3.1.1 PUBLICATIONS / FRONT COVER

Different cover examples

Kerto®LVL
Beams, headers, rafters  

and columns for floor  
and roof applications

Product catalogue

Sitkeä 
ja sinnikäs Metsägroupilaisten 

näkemyksiä työkaveruudesta 
ja työpaikastamme

Product portfolio 
Barrier boards, food  

service boards, folding 
boxboards and  

white craftliners

Metsä Board

Lorem ipsum 
Dolor sit amet

Lorem ipsum 
Dolor sit amet

This page showcases how Metsä Group’s 
covers can be used to convey different 
amounts of information, while still 
maintaining a strong and consistent serial 
appearance. 
 
When creating a new adaptation of the 
serial look make sure to maintain  
a sufficient typographic hierarchy  
(a clear contrast in size and placement)  
as well as a sufficient clear space below 
and to the left of the identifier.

Annual Review 
2021

Metsä Board 
Annual Review 2021

Metsä Board

Product portfolio
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Lorem ipsum 
Dolor sit amet

Publication title
YYYY

3.1.1 PUBLICATIONS / FRONT COVER

Metsä Group general publications have 
a consistent, simple and clean style 
that evokes an honest and insightful 
appearance. 
 
All elements, their relative positioning  
and proportions must follow the fixed 
layout standards shown on this page.  
 
The basic publication title has a fixed  
typesetting style and placement for the 
following information: (1) the publication 
title/headline as well as a space for the 
year indicator in the consecutive row.
 
Image area can utilize a high-quality  
brand image (as in the example) or  
a more graphic treatment with e.g.  
special finish (spot varnish, die-cutting  
or embossing). 

The layout template is available for 
downloading in the databank.

General publication / 210×280 mm | Front cover Layout

1

This clear space must be kept  

free of any text or graphics

Business area 
Publication title
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Kerto®LVL

Beams, headers, rafters 
and columns for floor  
and roof applications

S-BeamKerto®LVL

Beams, headers, rafters 
and columns for floor  
and roof applications

S-Beam

3.1.1 PUBLICATIONS / FRONT COVER

Metsä Group product publications follow 
the same layout principles as the general 
publications. 
 
All elements, their relative positioning  
and proportions must follow the fixed 
layout standards shown on this page.  
 
The product publication cover has two 
levels of information: (1) a space for 
product name/title/headline as well as 
(2) a product spec text in top left corner.

Image area should utilize a high-quality 
brand image (as in the example). 

The layout template is available for 
downloading in the databank.

Product publication / 210×280 mm | Front cover Layout

1

2

This clear space must be kept  

free of any text or graphics
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3.1.2 PUBLICATIONS / INSIDE GRID FORMATS

Metsä Group publications use a simple 
grid system to convey a clear, modern and 
timeless style. The Metsä Group grid is a 
6-column understructure that ensures 
consistency, integrity and control over 
various kinds of content across the  
whole publication.

The use of white space is crucial to the 
Metsä Group publications and should be 
controlled consistently: Layout white 
space (margins, gutters, columns),  
text white space (leading, spacing),  
icon white space (safe-area and 
grouping of individual graphic elements), 
content white space, space around 
and between different content, images, 
footnotes, captions, headlines, bodycopy, 
tables, charts). 
 
Grids should be tailored to the specific 
size of each publication. The use of the 
grids and layout should be flexible and 
supporting the content rather than being 
overtly restrictive and monotonous.

Avoid using too many small images on a 
spread, as restless layouts divert attention 
from the images.

Also allow for unprinted space, as it 
improves readability, recognition of 
different elements and the overall 
browsing experience.

Publication / Cover and inside relationship

Grid format / 2-column layouts

Grid format / 3-column layouts
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Different inside page examples

Inside cover (ad)  
Table of contents

2-column layout 
Basic text content 
Section headline

3-column layout 
Editorial content

2-column layout 
Article content

2-column layout 
Tabular content

2-column layout
Director gallery

This page showcases sample layouts how 
Metsä Group’s grid system should be used 
across different types of content, while 
still maintaining a strong and cohesive  
appearance. 
 
The use of grids and predetermined 
typographic hierarchy should be under-
stood as useful visual aids that establish  
a standardized look for the content as  
well as speed up the design process.  

There is still plenty of room for creative 
freedom in the rhythmical composition  
of elements, choices of imagery, section 
headlines etc… to enrich the distinct 
visual impact of individual publication. 
 
New additional elements should be 
introduced to the basic layouts and 
typographic hierarchy in consideration  
to ensure overall clarity and serentity. 
 
The layout templates for the basic  
inside pages are available for downloading 
in the databank.

Contents

METSÄ GROUP 
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45 4.8 Accounts payable 

 and other liabilities

45  4.9 Provisions

46  5. Capital structure and financial risks

46  5.1 Equity

49  5.2 Financial income and expenses

49  5.3 Other non-current financial assets

50  5.4 Cash and cash equivalents

50  5.5 Financial liabilities and interest  

 bearing net liabilities

52 5.6 Management of financial risks

58  5.7 Fair values of financial assets  

 and liabilities

64 6. Income taxes

66  7. Group structure

66  7.1 Group companies

70  7.2 Acquisitions, assets classified as held 

 for sale and operations disposed of

71 7.3 Related party transactions

72  8. Other notes
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102 Corporate governance statement XXXX

110 Representative Council

111 Supervisory Board

113 Board of Directors

114 Executive Management Team

116 Financial reporting

 

* dolupta tiorrum eos res dero idit, as explant.
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These publications are available at:  
www.metsagroup.com

Please email any feedback to communications@metsagroup.com  
or communicate it to us via social media @MetsaGroup
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Vendie sam natem
Evera voluptur arum aliciasse con pedigniae vent velenis doluptatur 
sequi ut estiorrorrum ad eos quibers perchil lenihicto molute quam 
doloreped que eum faccabore si am quatis aut unt. Gendit pro expli-
qui dolut di quo excesto reperci istiassi blaudis autaecatum fugia qui 
des doluptas ex eosant expliqui ium quunt alitat. Duntio intinih icitas 
aut renda eum hilit ende periori dolorro de dolores et dem imolora 
tquam, solent. Ovid ut andae aperovidente dolor am nimenesseque di 
natassimus etur maio vellis ma in necae. Ribus eos quid eatur accum 
erferrupta natem est, iumet ut molendaero mo volorro omnimusant 
labore vellam invernatiate nobis esciet ipicia parum repudi doluptatiis 
qui offictem evelecab iumquid isquae dolo iusaperro verum et eriberor 
sin nit fugiti corercil id magnihi llitas si cumqui dolesectint quidendis id 
mos ea ditaes dolorrum fugiass inctur sam in eic tendit, commolupta 
dolentius num fuga. Nemporent alitis excerup turibustio. Simi, aut opti-
usametum fuga. Xerestinum, que eossime enda volorpo rrorectem vent 
dolorro ernatur? Ovit ant dentem apis ad qui quis ex et hit millacestis 
as eost, quo eat eles mos quiat doluptu remquam et volectur? Dipsunt 
ento beatur? Optum que lam doloreh enimus nihicipsam sim vendis 
doluptibusae quae coreriaero id ut ut quatisi nverum net volupta erun-
tia vendend aecullorem. Bo. Et re vendie quiantium ut officiis aliquo 
temporum, ulpa ilis nos accae nonsero reptas etur? Quid quis quate 
lit eate ventiis etur si que ni sedis ererchillam quatquundae iust volore 
estecus iusam et vid ut lacculliquis rehenis sequianda abo. Lupid utem 
rerum unt qui con re vendaes inulpa et ipsaped ex endesed modiam, 
sequo mi, oditium endignihit. 
 

EUR million XXXX YYYY ZZZZ

Sales 5,054.9 5,473.4 5,709.1

EBITDA 679.3 789.7 1,127.8

— comparable EBITDA 670.9 799.0 1,133.4

Operating result 375.8 374.3 843.0

— comparable operating result 367.7 494.9 848.5

% of sales 7.3 9.0 14.9

Result before tax 330.1 315.7 769.1

Result for the period 262.2 238.9 612.7

 

% XXXX YYYY ZZZZ

Return on capital employed 7.2 7.3 16.6

— comparable ROCE 7.1 9.6 16.8

Return on equity 6.8 6.4 18.5

— comparable ROE 6.6 9.7 18.7

 
Evera voluptur arum aliciasse con pedigniae vent velenis doluptatur 
sequi ut estiorrorrum ad eos quibers perchil lenihicto molute quam 
doloreped que eum faccabore si am quatis aut unt. Gendit pro expliqui 
dolut di quo excesto reperci istiassi blaudis autaecatum fugia qui des 
doluptas ex eosant expliqui ium quunt alitat. Duntio intinih icitas aut 
renda eum hilit ende periori dolorro de dolores et dem imolora que sed 
que ma voluptatur, suntent fugit utem et remquidi doloris pel ipician 
iassimo luptatum et ea venda vellecaere quiantium ut officiis aliquo 
temporum, ulpa ilis nos accae nonse.

Faccabore luptatum
Evera voluptur arum aliciasse con pedigniae vent velenis doluptatur 
sequi ut estiorrorrum ad eos quibers perchil lenihicto molute quam 
doloreped que eum faccabore si am quatis aut unt. Gendit pro expli-
qui dolut di quo excesto reperci istiassi blaudis autaecatum fugia qui 
des doluptas ex eosant expliqui ium quunt alitat. Duntio intinih icitas 
aut renda eum hilit ende periori dolorro de dolores et dem imolora 
tquam, solent. Ovid ut andae aperovidente dolor am nimenesseque di 
natassimus etur maio vellis ma in necae. Ribus eos quid eatur accum 
erferrupta natem est, iumet ut molendaero mo volorro omnimusant 
labore vellam invernatiate nobis esciet ipicia parum repudi doluptatiis 
qui offictem evelecab iumquid isquae dolo iusaperro verum et eriberor 
sin nit fugiti corercil id magnihi llitas si cumqui dolesectint quidendis id 
mos ea ditaes dolorrum fugiass inctur sam in eic tendit, commolupta 
dolentius num fuga. Nemporent alitis excerup turibustio. Simi, aut opti-
usametum fuga. Xerestinum, que eossime enda volorpo rrorectem vent 
dolorro ernatur? Ovit ant dentem apis ad qui quis ex et hit millacestis 
as eost, quo eat eles mos quiat doluptu remquam et volectur? Dipsunt 
ento beatur? Optum que lam doloreh enimus nihicipsam sim vendis do-
luptibusae quae coreriaero id ut ut quatisi nverum net volupta eruntia 
vendend aecullorem. Bo. Et re vendisi nos aut facessum harum que sed 
que ma voluptatur, suntent fugit utem et remquidi doloris pel ipician 
iassimo luptatum et ea venda vellecaere quiantium ut officiis aliquo 
temporum, ulpa ilis nos accae nonse.

XXXX YYYY ZZZZ

Equity ratio (%) 57.2 56.2 53.1

Net gearing (%) 4 10 13

Net interest bearing liabilities (MEUR) 168 374 463

 
Duntio voluptur 
Evera voluptur arum aliciasse con pedigniae vent velenis doluptatur 
sequi ut estiorrorrum ad eos quibers perchil lenihicto molute quam 
doloreped que eum faccabore si am quatis aut unt. Gendit pro expliqui 
dolut di quo excesto reperci istiassi blaudis autaecatum fugia qui des 
doluptas ex eosant expliqui ium quunt alitat. Duntio intinih icitas aut 
renda eum hilit ende periori dolorro de dolores et dem imolora  

 
tquam, solent. Ovid ut andae aperovidente dolor am nimenesseque di 
natassimus etur maio vellis ma in necae. Ribus eos quid eatur accum 
erferrupta natem est, iumet ut molendaero mo volorro omnimusant 
labore vellam invernatiate nobis esciet ipicia parum repudi doluptatiis 
qui offictem evelecab iumquid isquae dolo iusaperro verum et eriberor 
sin nit fugiti corercil id magnihi llitas si cumqui dolesectint quidendis 
id mos ea ditaes dolorrum fugiass inctur sam in eic tendit, commolup-
ta dolentius num fuga. Nemporent alitis excerup turibustio. Simi, aut 
optiusametum fuga. Xerestinum, que eossime enda volorpo rrorectem 
vent dolorro ernatur? Ovit ant dentem apis ad qui quis ex et hit mil-
lacestis as eost, quo eat eles mos quiat doluptu remquam et volectur? 
Dipsunt ento beatur? Optum que lam doloreh enimus nihicipsam 
sim vendis doluptibusae quae coreriaero id ut ut quatisi nverum net 
volupta eruntia vendend aecullorem. Bo. Et re vendisi nos aut faces-
sum harum que sed que ma voluptatur, suntent fugit utem et remquidi 
doloris pel ipician iassimo luptatum et ea venda vellecaere quiantium 
ut officiis aliquo temporum, ulpa ilis nos accae nonse.

XXXX YYYY ZZZZ

Personnel (avg.) 9,392 9,624 9,464

Personnel expenses 615.0 630.4 634.7

Personnel at end of year 9,213 3,265 9,310

— of whom in Finland 5,055 4,929 4,834

Optum con vent 
Evera voluptur arum aliciasse con pedigniae vent velenis doluptatur 
sequi ut estiorrorrum ad eos quibers perchil lenihicto molute quam 
doloreped que eum faccabore si am quatis aut unt. Gendit pro expliqui 
dolut di quo excesto reperci istiassi blaudis autaecatum fugia qui des 
doluptas ex eosant expliqui ium quunt alitat. Duntio intinih icitas aut 
renda eum hilit ende periori dolorro de dolores et dem imolora tquam, 
solent. Nempoquiosant expliqui ium quunt alitat. Duntio intinih icitas 
aut renda eum hilit ende periori dolorro de dolores et dem imolora 
tquam, solent. Nempoquat doluptu remquam et volectur? Dipsunt 
ento beatur? Optum que lam doloreh enimus nihicipsam sim vendis 
doluptibusae quae coreriaero id ut ut quatisi nverum net volupta 
eruntia vendend aecullorem. Bo. Et re vendisi nos aut facessum harum 
que sed que ma voluptatur, suntent fugit utem et remquidi doloris pel 
ipician iassimo luptatum et ea venda vellecaere quiantium ut officiis 
aliquo temporum, ulpa ilis nos accae nonse. 

EUR million XXXX YYYY ZZZZ

Total investments 400.5 259.6 271.9

% of sales 7,9 4,7 4,8

Total investments in Finland 226,1 178,2 172,3

Equisat doloresm 
Evera voluptur arum aliciasse con pedigniae vent velenis doluptatur 
sequi ut estiorrorrum ad eos quibers perchil lenihicto molute quam 
doloreped que eum faccabore si am quatis aut unt. Gendit pro expli-
qui dolut di quo excesto reperci istiassi blaudis autaecatum fugia qui 
des doluptas ex eosant expliqui ium quunt alitat. Duntio intinih icitas 
aut renda eum hilit ende periori dolorro de dolores et dem imolora 
tquam, solent. Ovid ut andae aperovidente dolor am nimenesseque di 
natassimus etur maio vellis ma in necae. Ribus eos quid eatur accum 
erferrupta natem est, iumet ut molendaero mo volorro omnimusant 
labore vellam invernatiate nobis esciet ipicia parum repudi doluptatiis 
qui offictem evelecab iumquid isquae dolo iusaperro verum et eriberor 
sin nit fugiti corercil id magnihi llitas si cumqui dolesectint quidendis 
id mos ea ditaes dolorrum fugiass inctur sam in eic tendit, commolup-
ta dolentius num fuga. Nemporent alitis excerup turibustio. Simi, aut 
optiusametum fuga. Xerestinum, que eossime enda volorpo rrorectem 
vent dolorro ernatur? Ovit ant dentem apis ad qui quis ex et hit mil-
lacestis as eost, quo eat eles mos quiat doluptu remquam et volectur? 
Dipsunt ento beatur? Optum que lam doloreh enimus nihicipsam sim 
vendis doluptibusae quae coreriaero id ut ut quatisi nverum net volupta 
eruntia vendend aecullorem. Bo. Et re vendisi nos aut facessum harum 
que sed que ma voluptatur, suntent fugit utem et remquidi doloris pel 
ipician iassimo luptatum et ea venda vellecaere quiantium ut officiis 
aliquo temporum, ulpa ilis nos accae nonsero reptas etur? Quid quis 
quate lit eate ventiis etur si que ni sedis ererchillam quatquundae 
iust volore estecus iusam et vid ut lacculliquis rehenis sequianda abo. 
Lupid utem rerum unt qui con re vendaes inulpa et ipsaped ex endesed 
modiam, sequo mi, oditium endignihiti dolorerum repro quodita illo 
offici to bernam repudit fugiam sapicia sitaepudi susaper ibusdam, que 
qui conet doluptatur, sequi vel inciis aces eum ut aut por as rem quatur 
sam, qui ipietur rehendem comnis cum et eictatio. Ita ad estiis rem 
asinveriat landuntes velitia ndicius. Dant eos alit a que dolupis nobis il 
inverere nusam que molum hiciiss edisqui omnit quid eatate nonseni 
maximpo reperumqui comnis auda et volorum fugit volorro quaspis vol-
orpo recatque vendus voluptam el ius si aut unt, ommoluptas molent, 
core voluptas ipisint. Nam quatemp orerum repel ipsus qui corat mi, 
quatem. Doluptam quo vendem sitisquam quo dolorectenis es et apiet 
faccum eiunt la ipsam accuptatur, ut dolor as re magnam eum atissunt 
pe perumquam vellatest, seditia con nobis voloratisin netum ut modio 
omnisci atatem dus. Luptate qui cor mil ea iderepr ovitis cum quunt as 
dolupti qui doluptas. Arum nist, natur? Quis sinulpa ribusaperor aut of-
ficae perovit volupti ius et fugia pro tempeli quasperunto et que officiet 
aut dipicie nimusam nonsedipsum expliquam hic to blant.

Perorendictae molore 
commodore laborro magnimo

METSÄ GROUP 
DOCUMENT TITLE

8 9

BENTON SANS BOOK 
6/7.5 pt

BENTON SANS BOLD 
6/7.5 pt

RUNNING HEADLINE 
SECTION HEADLINE

RUNNING HEADLINE 
SECTION HEADLINE

METSÄ GROUP  
ANNUAL REVIEW 2020

IMAGE PLACEHOLDER

IMAGE PLACEHOLDER

Cilignim auta non cinum
occupturit qui andantisqui blabori ber

Inrum que dem eicaborio. 
Ibustrum qui tet aliquia 
ndamus et pe re parum-
qui nullestemque verumqu 
atectur, si doluptatem quation 
sectet quibus niatiis auta non 
comnim quam et ente si re-
runt rate experitatis dolupita 
experch illaudi aut dollit plicia 
delendu cilignim inctur minim 
apeles aut rest labo. Facime 
numquidelias dunt liat.
Mus simi, et aciduci consecu 

scimus, eatest aut vollent fugiam, ut fugias 
imagnih itibus, nosae non reribust accuptat 
fuga. Gita quas ut ut lia as nonecup tasped 
milisti tenienis imossit prat. Ique deseditias 
acillent volorum volupta que lroem ipsum et 
dolor. Inrum que dem eicaborio. Ibustrum qui 
tet aliquia ndamus et pe re parumqui nul-
lestemque verumqu atectur, si doluptatem 
quation sectet quibus niatiis auta non comnim 
quam et ente si rerunt rate experitatis dolu-
pita experch illaudi aut dollit plicia delendu 
cilignim inctur minim apeles aut rest labo. 
Facime numquidelias dunt liat.

CONSENDAE OFFICIDI TO  
CON RERUM QUAME SIMAIO IMI 
VOLORRO REMOLUPTUR Inrum que dem 
mus simi, et aciduci consecu scimus, eatest 
aut vollent fugiam, ut fugias imagnih itibus, 
nosae non reribust accuptat fuga. Gita quas 
ut ut lia as nonecup tasped milisti tenienis 
imossit prat. Ique deseditias acillent volorum 
volupta que lroem ipsum et dolor. Inrum que 
dem eicaborio. Ibustrum qui tet aliquia nda-
mus et pe re parumqui nullestemque verumqu 
atectur, si dolup aut vollent fugiam, ut fugias 
imagnih itibus, nosae non reribust accuptat 
fuga. Gita quas ut ut lia as nonecup tasped 
milisti tenienis imossit prat. Ique deseditias 
acillent volorum volupta que lroem ipsum 
et dolor.  Eicaborio. Ibustrum qui tet aliquia 
ndamus et pe re parumqui nullestemque 
verumqu atectur, si doluptatem quation sectet 
quibus niatiis auta non comnim quam et ente 
si rerunt rate experitatis dolupita experch 
illaudi aut dollit plicia delendu cilignim inctur 
minim apeles aut rest labo. Facime numquide-
lias dunt liat.  Mus simi, et aciduci consecu 
scimus, eatest aut vollent fugiam, ut fugias 
imagnih itibus, nosae non reribust accuptat 

Simendi aci destota epernatem 
faccus et asped et pror re nullati tem 
et autem quis eum quo dem ellecte 
ium venitetus as mosam doluptatur 
quis vel issum aborroviti dendicto 
corro magnihi lloribus, quas aut 
volore nonsecusdae occullaccae sitiis 
comnis et re voluptis.

fuga. Gita quas ut ut lia as nonecup tasped 
milisti tenienis imossit prat. Ique deseditias 
acillent volorum volupta que lroem ipsum et 
dolor. Inrum que dem eicaborio. Ibustrum qui 
tet aliquia ndamus et pe re parumqui nul-
lestemque verumqu atectur, si doluptatem 
quation sectet quibus niatiis auta non comnim 
quam et ente si rerunt rate experitatis dolu-
pita experch illaudi aut dollit plicia delendu 
cilignim inctur minim apeles aut rest labo. 
Facime numquidelias dunt liat.Mus simi, et 
aciduci consecu scimus, eatest aut vollent 
fugiam, ut fugias imagnih itibus, nosae non 
reribust accuptat fuga. Gita quas ut ut lia as 
nonecup tasped milisti tenienis imossit prat. 
Ique deseditias acillent volorum volupta que 
lroem ipsum et dolor.

ITA DOLO ESTRUM UT EVELISTRUM IPSUM 
ADIT ALIAE EARIBUS QUO Arum que dem 
eicaborio. Ibustrum qui tet aliquia ndamus 
et pe re parumqui nullestemque verumqu 
atectur, si doluptatem quation sectet qui-
bus niatiis auta non comnim quam et ente si 
rerunt rate experitatis dolupita experch illaudi 
aut dollit plicia delendu cilignim inctur minim 

apeles aut rest labo. Facime numquidelias 
dunt liat. Arum que dem eicaborio. Ibustrum 
qui tet aliquia ndamus et pe re parumqui 
nullestemque verumqu atectur, si doluptatem 
quation sectet quibus niatiis auta non comnim 
quam et ente si rerunt rate experitatis dolu-
pita experch illaudi aut dollit plicia delendu 
cilignim inctur minim apeles aut rest labo. 
Facime numquidelias dunt liat. Mus simi, et 
aciduci consecu scimus, eatest aut vollent 
fugiam, ut fugias imagnih itibus, nosae non 
reribust accuptat fuga. Gita quas ut ut lia as 
nonecup tasped milisti tenienis imossit prat. 
Ique deseditias acillent volorum volupta que 
lroem ipsum et dolor. Mus simi, et aciduci 
consecu scimus, eatest aut vollent fugiam, 
ut fugias imagnih itibus, nosae non reribust 
accuptat fuga. Gita quas ut ut lia as none-
cup tasped milisti tenienis imossit prat. Ique 
deseditias acillent volorum volupta que lroem 
ipsum et dolor.

OLUPTA ALIQUIA EXCESTIO Arum que 
dem eicaborio. Ibustrum qui tet aliquia nda-
mus et pe re parumqui nullestemque verumqu 
atectur, si doluptatem quation sectet quibus 
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Ovit hit quat moluptatures aut vent latemque 
cum qui nimodis dolorerem qui cone qui volo-
ra se explaci issecae aut et aborero minto.

Riori con pro venis et alit qui nia est dolupta 
quiae volorumet unt moluptatquis aliquas 
dolorep ernatae et quidit experei cipsam 
sectatiore nectemolupta quae mi, ant plant.
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maximol estiis doluptati vendand ipsantem aut quo eatem vollest esti-
untur? Qui id et pa volorro ommolestrum, solo ommos corersped unt.
Borera simus renim vollicae maximet ad modignimi, sanim iur?
Nam, quibus et ra con rem. Nem arum re atiae vit et di denim hitium 
quo conse sunt voluptates mostiam volupta volo vitaecu saerum, alia 
placest, el eosam sequi doloria dolora volorep eribus dolore doluptum 
a voloria parum arumquistio et lam int quam seque nihilla nihillab 
illestrum laccuptat. Adis est, que sim et aut quam nobis nimusam 
volora il mi, vendit liquias apid molupta tempore henihil id magnatium 
endam si conserum illuptas et quid estio. Ut officiunt lam fugitate eum 
facerita nosam accaersperum fugit voluptur, cus voluptur si ventius 
ped quia volentio dolupit atempos maximilite et labo. Iquae vero mo-
lendent. Molo doloreicil mo dolorep rovides id et optatem quates es ea 
dolupta tempor am, voluptat eaque mo ipsant.
 Ad ut des solupta custiusamus, volum ea nust aditatem in rae. Nam 
utatiae et asimil et erorerum quissima vercipsunt, ut ut lianda quam 
facipsae. Net ut la quidelicto et accupti sinctam, aped maionsequi ber-
nati onseque dolum ut dent latur? Qui dolore comnihil es aut occat.
Lenditius, comnihit aut occum auditium sequos archiliae mincime 
ndaesti onectem. Erro optaquatecto te ium non nime accaepratur ra 
volut et erciae inus simpora quia aut dus. Ducim auteniet, ut laut il ium 
quat. 

OLENT ESTI ALIGNIMINT AUTEM SUM EUMQUIBUS
Les eatia con et fugitiis uta dolorpo storum quaturem rent min cuptat.
Iquunt, aut quiae cor arciminctem. Sa sam des mo et imolorum facia 
nobitate volest ressimi ntibus ma nim quid enim fugit eicimol uptaspe 
ribus. Et aliatem earuptat. Tem idusam ex et lant laborit, te nobit 
elentures plaborpore evenduci renisquas di aligendit laborrumqui debis 
mossitatet que voluptata del ex evelibusa comnimus vit qui sunto mi, 
comnis modic tetur? Lesequibus vent aut aut que explabo reratin con 
parciendi dollaut odiam quatur, ommodig endae. Itatem sapedi offic 
to custrumque pelluptas aut voluptat ut re laborror sumquat uriberum 
ium voluptur? Qui re, te pre siti consenis quunt quaepra turiber oresed 
quo quidem intemodit mo modit venihil ma as estiatem que cuptatus 
sit vent aborae non etur at as intur aut volor molectotas dolupti cusant 
adita veliam, sum ut essim vel ipient apellor aut dolupta sollatis dolupta 
tibust ides vent, quat ea cullaborent ipsa dolorae nos re, niento veli-
quam idunt atem que se ium eat maion et molestem aut eaqui venecat 
empercipid magnis autem harunde dolupidi dolorem que voluptiatem 
cus expla sitionseque quamusam facient inctes qui officid escilit alit 
aceptatiam quissit lamendiciae nime odis dolore alignih iciatem perese 
ipsa at aut dia cor ant autempore voluptatius as moloreperum rentur, 
sunt officiet, quis apitis in nest untisci tatecus voluptas andi illes rest ut 
ma de nonsed ut odis atus de sediassit ent odi aciis dusa doluptatur?
Nem re dit faccus, sandi ra istoremdoluptat.
 Raeperibus sem aut lab ipiscia vel eumentem. Con et alici comnima 
provid maxim quatio illo exeria nes con pra voluptat optus sedigniate 
erere nusaper namusda et, odisitatum re conempo rendebit arum ea 
sequatu repreritia comnis modipsum estem qui arciist, solorias qui tem 

ACCATE NEMOLOR  
ESTRUNT EOS EXPLAM  
Unt hitatiam reprore iusandi onse-
que rate velesectio. Ed quamuscillor 
molupta prerist, cuptias et ex eiurere 
omnimo earum santion sequis apiti 
voluptas que esequia verspe pero-
vidio. Ut optaturis eosa quibearum 
quasperibusa sum core vel in nihilla-
bo. Nam ut evellup taeprero ipitatem 
est, omnistrum repercil iur? Dest ali-
caborum res ereped es exerspe imus 
esenisti cus et, autetur, si cus.
 Qui dolorro quiae vellorp oribusa 
ntioreiunt porem quam explaut quas 
estiatin pa di recepud aepere ilibus.
Fuga. Nam es endaecatur recerro vita-
ti ommolendit pratent ut mintias ium 
rerum dolo maios aut lant aborrum 
ut vendanime dolestior rerspidunto 

con con exceper chicatu sanimil lautem et alis is evelibea doluptas 
eiusamus volupta taturehenima volla videndi atur, samus, el int, quo od 
quiam ium que quid et quis es eumquis rehenim ilique raerum quunda 
solores es sam litibus. Dolent fugias ad magnissit, quosa seditatque vo-
lupta voluptat quae pel magnatiis sequaturis is essit, toreperitam illest, 
solupta tianis verum vel mo eatur, qui dolorernat voloriates autaeratiasi 
te cum audam litatius, ium estiisimi, ut volorio nsequid quia nus eum 
fugias reped magnam fugitatur maximet offictur, sit magnis molupti 
ut etur reiur mos aliste voluptate velias de ped ut aditat illuptis ex essi 
demporempore consequam rerrovi duntemped ut perspercia consequis 
aliquia voloritatia nonsequid mos corro quam, sunt ut res aut pration 
serchilles aut lab in pro es iunt et is quisim autaque prerruptatem sum 
nonsentia velluptat.

SIMINCI PSAPERUM ASSIMUS 
Molupta temporis ant a volorro coreptia doluptatibus eum que pra 
nati ut anducim inciaera et iunt.Icil et a core con essint autem nis 
autatio temperum dit, sam doluptat que pore ernam, elenis nessitias 
ma dessunt iusdam quianto cullupta eos dem sit, nam que nimus aut 
audae as dolorrorest omnis eat estentem que volupid mint id ut elendis 
sequias est aut lant. Ficium sit et, ute nus des eum verspist etumque 
pel eribus elendebit acipit lit ut ullut que volorit eos conseni mporum 
faccatem eum ipsam et od magnihiciis acepta volorentur, int lande 
magnimust, totaque lacillestio estes eum accupti uscitem et aut quati-
usae. Ut voluptatis aut escid magnatiunt aut eiuntibus il eaquunt lab is 
minullendae alibus alis duntini maximet eictam re veliquate omnia qui 
inihili tatios et eturis soluptam sum dolorpore velliquam nis dolupicit, 
sumet et et am repero et expelitatur, nam am quam aut quis doluptus 
ex erum qui doluptur, qui digentemquid unt offic tem quam quiatur 
mincianiae commolores eicium re videbis itibus, exere, ute experi aut 

dunt. Torestio magnistrum volor autetur, simporehenda verrum quae 
re corro explic tectentis ex et odi coreste mporiatur, nonsequi volupta 
tempos aditasp elestio et ma pel essus. Uci ilibus dem lam harcimet 
quisinc illoreres nossitae. Idebitium eostruptibus quis doluptusam ea 
dipid qui re seditis seditias audi adi as elest, omnisin ctatur et lorem 
ipsum dolor sit amet.
 Aliae commolorit officit eatur as doles audae postiis desequo et rem 
venectur, cus accabor eiusdam sequi to volent landae. Por aut quatum 
ex et doluptae conserspicit aut faciis nobit alibusda net pla ipsant odit 
odias everum re lis duciandel inci debitis as dolorro cus volorum eni-

molore voluptiur rem que 
que pra int remodis maio 
temolorest a dolor sequi 
bea des raturiam sequund 
itiant perferia quodis aciis 
volorum que ium delec-
eres rererna temquibus 
arum re sequunt uribus-
da volut hil imillanim 
doloren imagnim inimpor 
eprerissum qui nulparum 
estiossint harumquam im 
harum fuga. Am hit eatur 
molorem percia amus que 
sitis nonsequiatur sitius 
mo us enda cus. 
 Aspedit atibus maiosse-
quis velit repudandiae 
vidit resse nones ducil 
inim aut res earum non-

sequo molo et is rem aut ea nobis exerita quostotam asperem quodit 
liciet aut quid ut oditae nihitatur? Illorest es autas ium cor sit et qui 
comnimolut volores eseribus eum harum et aut que velendant, quidust 
a doluptibusa preperum facepelles destendipsam iur rempore quasse-
que imiliquam que ape volestibus si beateca borerspitas sit volum id 
minciis qui sitiatque sintorae nim ea evenderum aut aut quodiore conse 
sim quod quam quassec uptatios solorpori ditat. Nistes lorem ipsum 
dolor sit amet et dolorme magnit, tem fuga. Nam qui ium quid magnis 
con nemperf eribusto omniendestia verument prat.
 Dellab ide eribusa volorer ciissit, iusapit liatia quatest harci is inimi, 
illuptaque prerum aut animodipid erore nima que voluptaquia ipsum ip-
itibustem que etus doluptatur minusantis alibust, officia vel et dolupta-
tium is eum la volentiusam volupta tquiam, ent, quam volupid ipsapiti-
ae laut asperro officiisquo dolorerunt vollore henimusamet re, solupta 
tempore ribernatum re sed et at aute sita volorempores solorepre labor 
maximag natest que et ande con corepudisti blandi aut ulpa acerum.
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Evero volupiendi sent ventdolo  
consequae quisero vercia nobissimet 

Est laborro consera corepudit quodi ut re ducipis velitaspicid 
mi, volore occusam et quis ad et volecerunti officid magnim ipidi 
beri occum expedipidiae nientem hicillenis ipiene non ni occum 
fugitis quatur alis consedi te dolupienihil intiist volore nis maio et 
venisin re, qui dolo esequib erspist, quundanti oditatur molutest, 
quam quibus int qui dit accupiendae volecere repel ium dolupta 
temossum, aut que voluptatias quunt re, qui velibus duntintotasi 
optur se volestem veliqui dolorae que dit ium imusant 
iumenihicati ullorpor maiorro te nonsed quiatur? Qui omnimpo 
reptatur, sae saeptat emolorporest omnis exceaqu iaspediorem 
si sit od quis nem velis quis velianistem eicatur
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Simentis 
eatem quides 
est ipienditbus 
et magnim 
quicum resit 
at reictsaepel 
ipsa oruetum 
lant faccum 
dolor amet
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APuda natiscid magniam, sandant ut dero consectet aut fugitio nser-
atem fugiam quam aut acerum non natinul lorempedigni sam denihicte 
ea necerati alique nestias periorestio magnimaio dentesero quas earis-
quae ma di inimus nobissitat asperchic tem nobit, volupta tquamus 
quamenissit optatur, saped es dolum vel et maio. Dolorem olorestiur, 
omnitaeprem rate odis sunt venessuntur arior modit evelit harciis a 
alissim oloritat porem doluptat. Mo consedis ene nonsequatet, que 
voloressitia nist, veria quat a sequi repraesti de samus erum, ernatqui 
dest, ullescipsani diciam, ullest unt voluptatur, sunda consendaepe 
dolorem volore eium aut hil invererit volupta tistibeatin cor solupta vo-
lupta inciur rendi nonse provit rehendi psant. Uci ullab iumque ipiduci 
endanditis ipsuntia nonecea net laceaquamesasus nossit re voluptatur.
Qui vel idi core as nulliti dus, unt mod ut aut lant, cuptam harum 
doluptio et omnim asit, nihictur? Mus ut preperitiur, simusae ni ducit, 
et magnia veliscienem re dit vellupt aspit, con necabo. Ut doloratem 
fugiti re idus, cuptam faccat omnime nosae repudios quasi as eat arum 
vollabor maximpe libea ditatem a eaque num haribus aspiendant, sequi 
si quamus suntis etum ipis quis molenda ectio. Hiciae sum volut archil 
ipsania nos consentio il ius esti sit quia dolut magnimagnam et erem 
il ma cum faccust, comnihit porerios eicium hit, volore con non nus 
venimo dolendiciur mo bearita volut pos quas as magnatius ut peritiis-
tia audistempor sitiatem il imolupta andiorum lacest, consedi osserum 
quis eat el idus, essum quo ex est voluptae nemporero consend ignist 
explabo rrovidella dolor apel il expelique volesas etur andicipsam quia 
parum re eaquat. Saepudis volentem facerro rrorior mos ut vellesse 
non nos magniam esciassit illiciis ma dis eosas voluptiati nonetus non 
porrunt empernam, qui sum eicit enist quibeaque expedi ariatibus 
esendic to ius mil ipsantotat officit dero magnatur ratium re num quam, 
test, velitatia cum raesci berum aut od moluptatquam eum harcipita 
velit harisqui comnihi liquasp erorum velluptibus de as mos nonecae-
cum repratet velentu remporp orrovitaque omnihitatium ex endebit 
iossume ntibus.

CORECABORUM VITAEPTATUR
Agnatem nulluptate pedias dentorest, sunt, volentiatur, eium ant latem 
rendand ebitatquati consequos non coratustiunt iderum laturemque 
ea doluptibus dolore nis sus architate reperib ustiis suntiat faceatur, 
conseque nosti aut fugia et eumque la veliquam ab istiuntes et molup-
turis dolesenist, omnis maximusda nobis delent laborumquos alicium 
dis quidebita culpa soluptaquist quiae qui sinciduciae volor sit assum 
quatur, ni nonsedit ea del imillatia iligenectium re, cores dicipsa pelibus 
sit, sequodiorum esectur, es mi, si conet labo. Aborem eos arumendent 
aut rehenimet is modi acestium faccus, ea con nus, sa cus quatiae di 
doloreiciur re voluptamus ute voluptas ab iniminc toreperates rec-
temp orerum ad maximpo reriti beat. Pudam voloratque verum eum, 
alitius alitis nessequunt fuga. Ex exceatum sundite veris ra voluptaecte 
estiatur sus, asped molent audiciae nonest, tent, sunt quunt ommod 
mos quam, ommodipsunda prehendam nsaet esercim oluptatur, tenimi, 
cusdae volorer chillaut fuga. Ati odit aut offic totatem inctem vendant, 
earum voluptatiis andelit, sunt et aut aspeliae nat.

Ecum laborep elestem con nihil magnimi, simus, nullor re, torepudae 
poribus volore velenia con consequae quam int a delloreicim quam 
quae omnihicabo. Dam inia sam cullora ecessim quam aligent la in 
ratem ut omnimoles adit, ut reprat adi que incim rernatio blacest faci 
alia quam re naturiande re consend emqsasuid quia veniatus dolorer 
cipsuntiam ius experibusti dolores dolut explacearia id untur sunt estes 
simpore mporenda peri utae vel magnatur.

ELIQUAM SIMINTI SEQUODIO
Aximusae aliqui sequissunt mi, si quidebist, sent id que cus autatius 
sinvel inum, excepudi necaborro inus, occatius volesti isinvel laborem 
aut omnisqui doluptam essinullest fuga. Doleculpa nus es dolentiatur?
One providerias eosande ndiam, odi recturibus quid molorrum qui ad 
ut que conecatus mos renit, con cum si arume quiant. Sequi beat. Erum 
fuga. Ut idus dellestrum verumquodit modiscid miliberorit eiusam de 
dolupta net dolupti consed ut volentis eostotat qui cuptat accumquo 
con non et poriti blab ide nobistrum quis alibus ea volorem exceatendis 
dolorit iaectecto enisinci aut omnita perum cone everibus exerundis 
nempore stibust, etum que sum sit utatum aut estium non et libus 
explab ide dit laborrum si aut et ant, od quas doluptaspe iur suntotatio 
volut dolupta turibus, sus. Aperupt atibusc ianihil luptat voluptaquam 
is dem. Occupta temperum sedignimpor assimpe llabo. Equi inis volest 
quasiti simus, cusam, ea sum ut est imus magnimodit, qui il id qui 
dolectus, ommosandita dis aut voluptaquam ium dolor reptate niatior 
epudis digent oditio cuptate nonsequam eum, nonesse nos modis dolut 
quis sit ped mi, sam abor aut doluptatet odites peliqui conetum fugit 
milloris accupturem et aut pa dolorib usdamusa si occuptate dolupta 
tatus. Ma dolecepresto beatatiorum vollant aborist orerro ipiet volore 
nonem que comnisi tectus iminum in consequam ut officimil iunt pedis 
dollignis adigentio. Pieniet as desed qui adicips andelluptus et arum 
ere, cusandus vent laut pre nimi, ut quati cum ullorem remolumetur, 
sapis moloribus.Destect atiuste volut quidem aspicient facest, con ea 
plitaqui torrum et fuga. Nus atecto bea cus es adis eum aliquisi nim 
esci delignit, que reptate mporese rionseq uatquae. Itame natur sit ve-
lis cor molest faccus dia volorro vitatius doluptatius sit peremporit esti-
at ipicae ipsuntiist omnim facestiusti simus nis maio et et am, volorum 
am untis nihitatem eveniam uscimodit dolupti utati comnit plibusam 
volorum am, simint, ut quid qui di doluptiberum faccuptatur magnis-
quat utem lab is quo in reniat fugias eosas niatatureror aut laboriatem 
escim ute quo tem vel et into officium qui blaccum fugia accusam ex 
eos pellect otatur, torum in re nem. Essi apedior restem qui odissinim 
expeliquatin nullupid molupic to moles quam quam, idus, vendem essi 
raes ent eri inum quiatibus quis imin exerore volupta pa verro vel et in 
poribus earum is maiossimus voluptiur abo. Nem voluptatiur, officipsus 
ma conectium arum aspis non eaturent offictiur? Pa voloria consed 
que offic totati consera quiaes sectur reperia temporit eosa core nihit 
repelitatem sita sandis ipsapidit eum fuga. NequisciUcius res conse 
ducit, vollit, odipidenis volum invendi psuntemperis sae nobit dellat 
odigendere con non prehendebis arum cum, nonsed et utestiurem 
inctatur autecabor et ipsum lorem dolor amtet.
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Sinusandam  
audit est

Voluptatem pro officii

Metsä Group’s sinusandam audit ut quis mini od eaquam 
dolum nimpos eicatessint ipsam, con et omnisque sequid quias 
imporuntis eatest aut accus isquid maximendunt exerchic to 
modicipsam, aria ad miligen impori que quas nonsequi que pro 
ero conseditiis ipidusdant ullo tet alit, cus nossedignam quam 
nem verchil laboratiur, illaborro blaut dem que voluptatem 
volorate nulparibus, volla volorro officime nat ad ut unt quis de 
lab ium quibus porrunt ut velit offici dolupta spitam alibus aut 
pratur? Estem ut veliquiatis renihil iunt estin repedis et acerum 
quo dollitas quod evererion praturiberum nimus ma digent 
ut ma que laut lique dus, optior sae es dolorpo rehenih icient 
officto et pro is voluptati officil ignihit imint, veleste eos renim 
im qui dolum, quidelia as deresequi odit volores molor.

Sum essim ipsam essita  
coriate volest ut exces dolor  
omnimus aut officie

Metsä Board on onsequi que pro ero conseditiis ipidusdant 
ullo tet alit, cus nossedignam quam nem verchil laboratiur, 
illaborro blaute voluptatem volorate nulparibus, volla volorro 
officime nat ad ut unt quis de lab ium quibus porrunt ut velit 
offici dolupta spitam alibus aut pratur? Estem ut veliquiatis 
renihil iunt estin repedis et acerum quo dollitas quod 
evererion praturiberum nimus ma digent ut ma que laut lique 
dus, optior sae es dolorpo rehenih icient officto et pro is. 

Maximendunt exerchic to  
modicipsam – aria ad miligen 
impori que quas nonsequi 

Dolore et simet, Metsä Group mini od eaquam dolum nimpos 
eicatessint ipsam, con et omnisque sequid quias imporuntis eatest aut 
accus isquid maximendunt exerchic to modicipsam, aria ad miligen 
impori que quas nonsequi que pro ero conseditiis ipidusdant ullo tet 
alit, cus nossedignam quam nem verchil laboratiur, illaborro blaut dem 
que voluptatem volorate nulparibus, volla volorro officime nat ad ut. 

Impori que quas nonsequi que pro ero 
conseditiis ipidusdant ullo tet alit, cus 
nossedignam quam nem 

Metsä Fibre mini od eaquam dolum nimpos eicatessint ipsam, con et 
omnisque sequid quias imporuntis eatest aut accus isquid maximendunt 
exerchic to modicipsam, aria ad miligen impori que quas nonsequi que pro 
ero conseditiis ipidusdant ullo tet alit, cus nossedignam quam nem verchil 
laboratiur, illaborro blaut dem que voluptatem volorate nulparibus, volla 
volorro officime nat ad ut unt quis de lab ium quibus porrunt ut velit offici 
dolupta spitam alibus aut pratur? Estem ut veliquiatis renihil iunt estin 
repedis et acerum quo dollitas quod evererio.

Netur mod ullamus  
corum et invelletiae 
sequia cores

Metsä Tissue mini od eaquam dolum nimpos eicatessint ipsam, 
con et omnisque sequid quias imporuntis eatest aut accus 
isquid maximendunt exerchic to modicipsam, aria ad miligen 
impori que quas nonsequi que pro ero conseditiis ipidusdant 
ullo tet alit, cus nossedignam quam nem verchil laboratiur, 
illaborro blaut dem que voluptatem volorate nulparibus, volla 
volorro officime nat ad ut unt quis de lab ium quibus porrunt ut 
velit offici dolupta spitam alibus aut pratur.

Estem ut lorem 
veliquiatis renihil  
iunt imporuntis   

Metsä Wood mini od eaquam dolum nimpos eicatessint 
ipsam, con et omnisque sequid quias imporuntis eatest 
aut accus isquid maximendunt exerchic to modicipsam, 
aria ad miligen impori que quas nonsequi que pro ero 
conseditiis ipidusdant ullo tet alit, nonsequi que pro ero 
conseditiis ipidusdant ullo tet alit, cus nossedignam quam 
nem verchil laboratiur, illaborro blaut cus nossedignam 
quam nem verchil laboratiur, illaborro blaut dem que 
voluptatem volorate nulparibus, volla volorro officime 
nat ad ut unt quis de lab ium quibus porrunt ut velit offici 
dolupta spitam alibus aut pratur? Estem ut veliquiatis 
renihil iunt estin repedis et aceritas.
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IMAGE PLACEHOLDER

IMAGE PLACEHOLDER

IMAGE PLACEHOLDER

IMAGE PLACEHOLDER
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BENTON SANS BOOK 
6/7.5 pt

BENTON SANS BOLD 
6/7.5 pt

RUNNING HEADLINE 
SECTION HEADLINE

RUNNING HEADLINE 
SECTION HEADLINE

3.1.2 PUBLICATIONS / INSIDE GRID FORMATS
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METSÄ GROUP
P.O. Box 10
FI–02020 MetsäÄ, Finland 
Tel. +358 (0)10 4601
Y-0116300-4 
www.metsagroup.fi

PEFC Certified

Promoting sustainable
forest management

www.pefc.org

Growth, with a future
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METSÄ GROUP
P.O. Box 10
FI–02020 MetsäÄ, Finland 
Tel. +358 (0)10 4601
Y-0116300-4 
www.metsagroup.fi

PEFC Certified

Promoting sustainable 

Growth, with a future

Metsä Group general publications have 
a consistent, simple and clean style 
that evokes an honest and insightful 
appearance. 
 
All elements, their relative positioning  
and proportions must follow the fixed 
layout standards shown on this page.  
 
The publication’s back cover has fixed 
places reserved for brand promise, 
contact information and social media 
icons, additional marks such as the 
publication paper stock information. 
 
Contact information is placed  
in the lower left corner.

Additional marks and logos are placed in 
the lower right corner. 

Paper stock information (e.g. with Metsä 
Board paper or paperboard)  
is placed vertically to the right margin  
near the publication spine. It typically 
contains the used paper stock (in g/
m²),  publishing year (and month) and 
copyright (© Metsä Group).

The layout template is available for 
downloading in the databank.

3.1.3 PUBLICATIONS / BACK COVER

General publication / 210×280 mm | Back cover Layout
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PEFC Certified

Promoting sustainable
forest management

www.pefc.org

Metsä Wood provides competitive and environ-
mentally friendly wood products for construc-
tion, industry and distributor partners. The 
products are manufactured from northern wood, 
a sustainable raw material of premium quality. 
Metsä Wood is part of Metsä Group.

For further information and sales contact 
www.metsawood.com

CERTIFIED RAW MATERIAL
Everything we do involves sustainability – from managing forests 
sustainably to upgrading the renewable raw material to high-quality 
products. Currently, 90% of the wood Metsä Wood uses comes from 
certified forests, mainly PEFC. Forest certification covers sustain-
ability from safety at work to biodiversity. It secures future growth 
of forests, and indicates the sustainability of wood. Our chain of 
custody management systems enable us to monitor the origin and 
logistics chain of the wood we purchase throughout the entire value 
chain. Our network allows for efficient, reliable logistics.

SOFTWARE
Kerto-S LVL may be designed using Finnwood software. Finnwood 
is a software program developed for the calculation of individual 
timber structures made of Kerto® or other Metsä Wood products. 
(download from the Metsä Wood USA website) or CSD® iStruct® 
design software. (Contact your Metsä Wood distributor) 

TRADEMARK CREDITS
CSD® and iStruct® are registered trademarks of Calculated Structured  
Designs — Inc. Kerto® is a registered trademark of Metsä Wood — Strong-Tie®  
and Strong-Drive® are registered trademarks of Simpson Strong-Tie  
Company, Inc. — FastenMaster® and TrusLOK® are registered trademarks  
of OMG, Inc. — USP Structural Connectors® is a registered trademark  
of MiTek USA, Inc.

METSÄ GROUP
P.O. Box 10
FI–02020 MetsäÄ, Finland 
Tel. +358 (0)10 4601
Y-0116300-4 
www.metsagroup.fi

3.1.3 PUBLICATIONS / BACK COVER

Product publication / 210×280 mm | Back cover Layout
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PEFC Certified

Promoting sustainable
forest management

www.pefc.org

Metsä Wood provides competitive and environ-
mentally friendly wood products for construc-
tion, industry and distributor partners. The 
products are manufactured from northern wood, 
a sustainable raw material of premium quality. 
Metsä Wood is part of Metsä Group.

For further information and sales contact 
www.metsawood.com

CERTIFIED RAW MATERIAL
Everything we do involves sustainability – from managing forests 
sustainably to upgrading the renewable raw material to high-quality 
products. Currently, 90% of the wood Metsä Wood uses comes from 
certified forests, mainly PEFC. Forest certification covers sustain-
ability from safety at work to biodiversity. It secures future growth 
of forests, and indicates the sustainability of wood. Our chain of 
custody management systems enable us to monitor the origin and 
logistics chain of the wood we purchase throughout the entire value 
chain. Our network allows for efficient, reliable logistics.

SOFTWARE
Kerto-S LVL may be designed using Finnwood software. Finnwood 
is a software program developed for the calculation of individual 
timber structures made of Kerto® or other Metsä Wood products. 
(download from the Metsä Wood USA website) or CSD® iStruct® 
design software. (Contact your Metsä Wood distributor) 

TRADEMARK CREDITS
CSD® and iStruct® are registered trademarks of Calculated Structured  
Designs — Inc. Kerto® is a registered trademark of Metsä Wood — Strong-Tie®  
and Strong-Drive® are registered trademarks of Simpson Strong-Tie  
Company, Inc. — FastenMaster® and TrusLOK® are registered trademarks  
of OMG, Inc. — USP Structural Connectors® is a registered trademark  
of MiTek USA, Inc.

METSÄ GROUP
P.O. Box 10
FI–02020 MetsäÄ, Finland 
Tel. +358 (0)10 4601
Y-0116300-4 
www.metsagroup.fi

Metsä Group product publications follow 
the same layout principles as the general 
publications. 
 
All elements, their relative positioning  
and proportions must follow the fixed 
layout standards shown on this page.  
 
The product publication’s back cover 
consists of optional spaces reserved for:  
(1) a product-related content area,  
(2) a trademark credit area as well as 
(3) a business area description. 

The layout template is available for 
downloading in the databank.
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3.2 MEDIA

This section contains the definitions and  
examples on how to maintain Metsä Group’s  
marketing communication clear and consistent 
across different media.

3.2.1	 Posters 

3.2.2   Advertisements / Vertical

3.2.3   Advertisements / Horizontal

3.2.4   Recruitment advertisements 

3.2.5	 Newsletter header
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Lorem ipsum dolor et sitem amet volup-
tat dater daresas ectetuer adipiscing elit, 
sedasatsea diamsas nonummy sed diam 
magna aliqsuam eras volutpat. Dolorem 
sat  caons ectetuer adipiscing a.

Growth, with a future

We strive
to find even more
intelligent ways
of using  
northern wood

3.2.1 MEDIA / POSTERS

Poster / 500×700 mm Layout Metsä Group posters are simple and 
timeless evoking a high-quality visual 
appearance. They communicate the 
competitiveness of the product or service 
concisely and insightfully. 
 
Images must be of the highest quality 
and the headlines must be concise 
an meaningful. Together with the image, 
they should create a noticeable and 
memorable message. 

With medium to dark toned images or 
colours, all text as well as Metsä Group 
identifier should be white.   
 
The exact placement and scale of the (1)
headline and (2) optional bodycopy may 
be adjusted to complement the image, 
whereas the size and the placement of 
logo, (3) the brand promise should 
always remain fixed in its designated 
position.
 
The layout template is available for 
downloading in the databank. 

1

2

3This clear space must be kept  

free of any text or graphics
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3.2.1 MEDIA / POSTERS

Examples of posters with different compositions

A strong 
value chain 
from raw materials 
to consumer 
products

Lorem ipsum dolor et sitem amet volup-
tat dater daresas ectetuer adipiscing elit, 
sedasatsea diamsas nonummy sed diam 
magna aliqsuam eras volutpat. Dolorem 
sat  caons ectetuer adipiscing a.

Growth, with a future

We
advance
bio &
circular
economy

metsagroup.com

Lorem ipsum dolor et sitem amet volup-
tat dater daresas ectetuer adipiscing elit, 
sedasatsea diamsas nonummy sed diam 
magna aliqsuam eras volutpat. Dolorem 
sat  caons ectetuer adipiscing a.

Your partner  
in sustainable 

growth

An ecosystem 
of 100 000 
Finnish forest 
owners

Lorem ipsum dolor et sitem amet volup-
tat dater daresas ectetuer adipiscing elit, 
sedasatsea diamsas nonummy sed diam 
magna aliqsuam eras volutpat. Dolorem 
sat  caons ectetuer adipiscing a.

Growth, with a future

Metsä Group’s posters have a consistent 
yet adaptable grid-based framework that 
allows to create purposeful compositions 
for various kinds of visual communication 
needs.

The fixed and repetitive appearance of 
elements such as Metsä Group identifier 
as well as the brand promise brings 
an element of uniformity, clarity and 
consistency to the whole.  
 
A more flexible placement of images, 
headlines and bodytexts – together with 
a sufficient amount of white space – can 
be used effectively to create an element 
of tension, rhythm and interest without 
sacrificing overall consistency. 
 

Growth, with a future
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Diam magna et 
lorem ipsum dolor

Lorem ipsum dolor et sitem amet voluptat da-
ter daresas ectetuer adipiscing elit, sedasatsea 
diamsas nonummy sed diam magna aliqsuam 
eras volutpat. Dolorem sat  caons ectetuer adipis-
cing alit seddiam nonumm sed diam magna aliqu-
saamase volutpat sitem amet et dolorem. 

Lorem ipsum dolor amet dater: 
loremipsum.com

Growth, with a future

3.2.2 MEDIA / ADVERTISEMENTS / VERTICAL

Metsä Group advertisements are polished 
and have a high-quality visual appearance. 
They communicate the competitiveness 
of the product or service concisely and 
insightfully. Use large formats (full-page 
or full-spread) for maximum impact. 
The smallest recommended format is 
148×210 mm (A5).
 
Images must be cropped so that  
no essential elements are excluded.  
When using multiple images, the space 
reserved for the image can be divided into  
modular blocks.

The (1) headlines must be concise. 
Together with the image, they should 
create a noticeable and memorable 
message. 

Any (2) bodytext should be concise. 
 
(3) the brand promise should always 
remain fixed in its designated position. 
 
The layout template is available for 
downloading in the databank. 

Advertisement / 230×297 mm / short copy version Layout

1

2

3
This clear space must be kept  

free of any text or graphics
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3.2.2 MEDIA / ADVERTISEMENTS / VERTICAL

Advertisement / 230×297 mm / long copy version

Diam magna et 
lorem ipsum dolor

Feritas et aut am ad magnis solore pa sequi rem 
dollest aut offictore nulpa nullaborrunt idellau 
tatur, ut et ent eaqui veni dolut hil ium aciis expe-
rit lab inum facitiur, et officab ius, od eum estiae 
venis nullabo.

Evelestio verio. Olorit molupit viti ium qui core odi 
dunt ad quam sim voluptatur santuri onsequi que 
volupta tiasin non re nossum eum fugitia.

Lorem ipsum dolor amet dater: 
loremipsum.com

Lorem ipsum dolor et sitem amet voluptat da-
ter daresas ectetuer adipiscing elit, sedasatsea 
diamsas nonummy sed diam magna aliqsuam 
eras volutpat. Dolorem sat  caons ectetuer adipis-
cing alit seddiam nonumm sed diam magna aliqu-
saamase volutpat sitem amet et dolorem.

Growth, with a future

Layout Metsä Group advertisements are polished 
and have a high-quality visual appearance. 
They communicate the competitiveness 
of the product or service concisely and 
insightfully. Use large formats (full-page 
or full-spread) for maximum impact. 
The smallest recommended format is 
148×210 mm (A5).
 
Images must be cropped so that  
no essential elements are excluded.  
When using multiple images, the space 
reserved for the image can be divided into  
modular blocks.

The (1) headlines must be concise. 
Together with the image, they should 
create a noticeable and memorable 
message. 

Any (2) bodytext should be concise. 
 
(3) the brand promise should always 
remain fixed in its designated position. 
 
The layout template is available for 
downloading in the databank. 

1

2

This clear space must be kept  

free of any text or graphics

3
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3.2.2 MEDIA / ADVERTISEMENTS / VERTICAL

Advertisement / 230×297 mm / Product version Layout

Diam magna et 
lorem ipsum dolor

Lorem ipsum dolor et sitem amet voluptat da-
ter daresas ectetuer adipiscing elit, sedasatsea 
diamsas nonummy sed diam magna aliqsuam 
eras volutpat. Dolorem sat  caons ectetuer adipis-
cing alit seddiam nonumm sed diam magna 
aliqu-saamase volutpat sitem amet et dolorem.

loremipsum.com

Growth, with a future

4

Metsä Group advertisements are polished 
and have a high-quality visual appearance. 
They communicate the competitiveness 
of the product or service concisely and 
insightfully. Use large formats (full-page 
or full-spread) for maximum impact. 
The smallest recommended format is 
148×210 mm (A5).
 
Images must be cropped so that  
no essential elements are excluded.  
When using multiple images, the space 
reserved for the image can be divided into  
modular blocks.

The (1) headlines must be concise. 
Together with the image, they should 
create a noticeable and memorable 
message. 

Any (2) bodytext should be concise. 
Additional elements such as social  
media icons should be kept subordinate 
in hierarchy (max. 4 mm in diameter). 
 
(3) the brand promise should always 
remain fixed in its designated position. 
 
(4) Product name description has a 
clearly visible designated space in the  
top-right corner of the ad. 
 
The layout template is available for 
downloading in the databank. 

1

2

This clear space must be kept  

free of any text or graphics

3
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Kasvua 
metsästä
Metsä Group valmistaa maailman par- 
haasta uusiutuvasta raaka-aineesta, 
pohjoisesta puusta, kierrätettäviä 
tuotteita vastuullisesti ja tehokkaasti.
metsagroup.fi

Kasvua 
Metsästä
Metsä Group valmistaa maailman 
parhaasta uusiutuvasta raaka-aineesta, 
pohjoisesta puusta, kierrätettäviä tuot
teita vastuullisesti ja tehokkaasti.
metsagroup.fi

Apitis dolorrum faccum que pra sunt plitaerum et resum 
vel ilitian delent alibus, omniet voluptatqui reic tendis ip-
sum audit everia doluptas dolut alitius. 
 
Nam ut adis nobis eiure ullupta tistrupIcima vitatur expers-
quiature cus rendae volenihilis re offic tem dolora volorum 
a plic tendiosant apid. 
  
Lorem ipsum amet sit: metsagroup.fi

Growth, with 
a future

Ipsum dolor  
damit acius

Kasvua 
Metsästä
Metsä Group valmistaa maailman 
parhaasta uusiutuvasta raaka-aineesta, 
pohjoisesta puusta, kierrätettäviä tuot
teita vastuullisesti ja tehokkaasti.
metsagroup.fi

Ipsum dolor 
damit acius
Bit prent laborpo repudis atet loremeta etase dolupt
electem volup astiam site biarssasi vent sitaset uptatur 
setit cae plabori aliquatis doluptatur.

LoImporro omni nullaut inimeas astas la de laasdas 
quasita dentur masa volore conecula litatem poratets 
doluptat vero qui ab is elenis simsas et laccasabore 
aris nuatis cipsum quiasperum, nonsequid eume con
nimust, sanis milignis nonet endissa perupta sequidu 
sitem loremest datems.

Lorem ipsum dolor sit amet rem: www.loremipsum.fi

3.2.3 MEDIA / ADVERTISEMENTS / HORIZONTAL

Advertisement / 230×149.5 mm Layout

1

1

2

3

2

Metsä Group advertisements are polished 
and have a high-quality visual appearance. 
They communicate the competitiveness 
of the product or service concisely and 
insightfully. Use large formats (full-page 
or full-spread) for maximum impact. 
The smallest recommended format is 
148×210 mm (A5).
 
Images must be cropped so that  
no essential elements are excluded.  
When using multiple images, the space 
reserved for the image can be divided into  
modular blocks.

The (1) headlines must be concise. 
Together with the image, they should 
create a noticeable and memorable 
message. 

Any (2) bodytext should be concise.

(3) the brand promise should always 
remain fixed in its designated position, 
whenever there’s enough space 
considering the layout. 
 
The layout template is available for 
downloading in the databank. 

This clear space must be kept  

free of any text or graphics

This clear space must be kept  

free of any text or graphics

Diam magna et 
lorem ipsum dolor

Lorem ipsum dolor et sitem amet voluptat dater 
daresas ectetuer adipiscing elit, sedasatsea diamsas 
nonummy sed diam magna aliqsuam eras volutpat. 
Dolorem sat  caons ectetuer adipiscing alit seddiam 
nonumm sed diam magna aliqusaamase volutpat 
sitem amet et dolorem.

Lorem ipsum dolor amet dater:  
loremipsum.com



METSÄ GROUP GRAPHIC GUIDELINES     |     PAGE 46

3.2.4 MEDIA / RECRUITMENT ADVERTISEMENTS

Wide format / width: 125 mm Narrow format / width:79 mm Recruiting is always good news, which 
also builds the brand in a positive way. In 
recruitment advertisements, the message 
should be delivered as clearly as possible. 
Remember what the target group is, write 
like you talk and avoid unnecessary jargon.

Metsä Group’s recruitment advertisement 
layout has a clearly structured content 
format with predefined positioning and 
typography for: (1) company intro text,  
(2)applicant title(s), (3) business unit and 
city, (4) bodycopy. Four different accent 
colourways are available for variety and 
differentiation.

The layout templates are available for
downloading in the databank.

Um repudandem endit, que doluptibus in re, omnihit, incimostiis modistrum 
fugit et aut voluptatest liquodit fugiae eat odis eatatiis consequas res doles 
aut dolut omnitius rest, sitatiam quo magnam ernaturit maio quossi reri con 
porporpore omnis as eaqui doluptae.

Lorem ipsum dolor sit amet et dolorem repudandem endit, que doluptibus in re, omnihit ressat 
incimostiis modistrum fugit et aut voluptatest liquodit fugiae eat odis eatatiis consequas res doles 
aut dolut omnitius rest, sitatiam quo magnam.

Donec ultitrec etat dolorem repudandem endit, que doluptibus in re, omnihit, incimostiis  dolor 
modistrum fugit et aut voluptatest liquodit fugiae eat odis eatatiis consequas.

Um repudandem endit, que doluptibus in re, omnihit, incimostiis modistrum fugit et autsatem 
voluptatest liquodit fugiae eat odis eatatiis consequas res doles aut dolut omnitius rest, sitatiam 
quo magnam ernaturit maio quossi reri con porporpore omnis as eaqui doluptae.

Read more and apply to the position latest XX at: 
metsagroup.com/jobs

Metsä business area, Location(s)

Position(s) on one 
or two rows

Um repudandem endit, que doluptibus in re, 
omnihit, incimostiis modistrum fugit et aut 
voluptatest liquodit fugiae eat odis eatatiis 
consequas res doles aut dolut omnitius rest, 
sitatiam quo magnam ernaturit maio quossi 
reri con porporpore doluptae.

Lorem ipsum dolor sit amet et dolorem repudandem 
endit, que doluptibus in re, omnihit ressat incimostiis 
modistrum fugit et aut voluptatest liquodit fugiae eat 
odis eatatiis consequas res doles aut dolut omnitius rest, 
sitatiam quo magnam.

Donec ultitrec etat dolorem repudandem endit, que 
doluptibus in re, omnihit, incimostiis  dolor modistrum 
fugit et aut voluptatest liquodit fugiae eat odis eatatiis 
consequas.

Um repudandem endit, que doluptibus in re, omnihit, 
incimostiis modistrum fugit et autsatem voluptatest 
liquodit fugiae eat odis eatatiis consequas res doles aut 
dolut omnitius rest, sitatiam quo magnam ernaturit maio 
quossi reri con porporpore omnis as eaqui doluptae.

Read more and apply to the position latest XX at: 
metsagroup.com/jobs

Metsä business area, Location(s)

Position(s) on one 
or two rows

Accents

MERI

C65 M11 Y25 K 27

R88 G128 B135

RUSKA

C9 M62 Y20 K 24

R174 G96 B96

ILTA

C34 M14 Y11 K32

R115 G128 B141

KAARNA

C30 M60 Y13 K45

R133 G113 B122

1

2

3

4
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Newsletter / Width 680 px Layout

3.2.5 MEDIA / NEWSLETTER HEADER

Metsä Group’s HTML -based newsletter 
has a following layout format. 
 
The newsletters’s layout consists of 
spaces reserved for: (1) a header area, 
with places for title/labeling as well as 
Metsä identifier (produced as a static 
image), (2) an image area as well as  
(3) an HTML -formatted area for the 
actual content. 

The layout template is available for 
downloading in the databank.

1

2

3

Urban carbon  

Allas Sea Pool

Ma 9.9. klo 15–18

Rakennetaan  
tulevaisuus puusta
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3.3 STATIONERY & BASICS

This section contains the definitions  
and examples on how to maintain  
a clear and consistent style in Metsä  
Group’s stationery applications.

3.3.1   Business cards / Metsä Group

3.3.2   Envelopes

3.3.3	 Flags
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3.3.1 STATIONERY & BASICS / BUSINESS CARDS 

The business card is printed on 
MetsäBoard Prime FBB Bright 235g/m². 
Printing is on both sides, with the name 
and contact information on the coated 
side and logo and brand promise on a 
colour background on the uncoated side. 
The cards are printed with PMS colors 
using offset printing. The direction of the 
card fibres is lengthwise.

Size: 55×85 mm

Colours:  
Front: PMS 376 and PMS Black 7
When text is printed digitally, use 90 % 
process black colour (C0 M0 Y0 K90) 
instead of spot colour (PMS Black 7). 
Back: Printed in varying single  
brand spot colours (PMS)

Typefaces and font sizes:
Front: The first- and lastnames are typeset 
in Benton Sans Regular 10/10 points.  
All other contact information are typeset 
in Benton Sans Regular 9/10 points.

Back: The printing paper information is 
typeset in Benton Sans Regular, 6 points.

If the name or contact information takes 
up a lot of room, rows will be added 
accordingly. 

Front  / Layout with basic content

Back / Printed in Meri (PMS 5483) and Ilta (PMS 7544) colours

Front  / Layout with additional rows of content

Firstname Lastname
Title goes to this line 
+000 (0)00 000 0000 
firstname.lastname@metsagroup.com  

Business Area 
Department here 
Mailing address this line, Zip, City, Country
Street address this line, Zip, City, Country  
metsagroup.com/businessarea 

Longfirstname Longlastname
Title goes to this line 
Additional title 
+000 (0)00 000 0000 
longfirstname.longlastname@metsagroup.com  
Extra line (phone/fax etc…) 
Extra line (phone/fax etc…) 
Extra line (phone/fax etc…) 
Extra line (phone/fax etc…) 

Business Area 
Department here 
Mailing address this line, Zip, City, Country
Street address this line, Zip, City, Country  
metsagroup.com/businessarea 



METSÄ GROUP GRAPHIC GUIDELINES     |     PAGE 50

3.3.2 STATIONERY & BASICS / ENVELOPES

All envelopes have Metsä Group’s logo  
on the bottom-left corner of the front.
 
The contact information on the flap  
can be business area specific. Address 
information complies with country 
specific standards.

The layout templates are available for 
download in the databank.

Envelopes / C5, C4

10 mm

120677

324 mm

229 mm

25 mm

15 mm

15 mm

Metsä Group
P.O. Box 10
FI–02020 Metsä, Finland
Tel. +358 10 4601
www.metsagroup.com

Metsä Group
P.O. Box 10
FI–02020 Metsä, Finland
Tel. +358 10 4601
www.metsagroup.com
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3.3.3 STATIONERY & BASICS / FLAGS 

Metsä Group has two different flags

Small flag
150×300 cm

Large flag
200×400 cm

Small flags can be used on  
8–12-metre poles and large flags  
on 12–16 -metre poles.

Orders:
Metsä Group’s webshop

TUHKA

PMS Black 7

K90

R5 4 G53 B52

SILMU

PMS 376

C53 M0 Y100 K0

R143 G212 B0

Logo colours

Size relationship / Flag : PoleSmall flags / 150×300 cm

Pole: 14 m
Flag: large

Pole: 16 m
Flag: large

Pole: 10 m
Flag: small

Pole: 9 m
Flag: small

Pole: 8 m
Flag: small

Pole: 12 m
Flag: small/large

Large flags / 200×400 cm
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3.4 OTHER GUIDELINES

This section contains a short  
introduction to Metsä Group’s  
other guideline documents.

3.4.1   Fairs and events

3.4.2   Signs and vehicles

3.4.3	 Illustration style

3.4.4	 Motion graphics

3.4.5	 Tone-of-voice

3.4.6	 Digital design system
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3.4.1 OTHER GUIDELINES / FAIRS AND EVENTS

Metsä Group has a uniform style in fairs  
and events. Consistent branding plays  
an important role in building a uniform  
Metsä Group identity. 

When designing stands for Metsä Group’s 
presence at events and exhibitions we 
should always consider the audience and
create a space that appelas to them. 
It should always feel open and warm, 
designed with a single purpose in mind – 
avoid cluttering the space with too many 
different types of activities.
 
The guideline is available in the databank.
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3.4.2 OTHER GUIDELINES / SIGNS AND VEHICLES

Metsä Group has a uniform style for signs 
in offices and production plants, and also 
for vehicles. Signs play an important role in 
building a uniform Metsä Group identity. 

Use only Metsä Group logo in signs.  
Please see the manual for signs and 
vehicles for more detailed instructions and 
examples of different sign types 
(Group data bank). 

When planning new signs for production 
plants, please consult the Group 
Communications.
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3.4.3 OTHER GUIDELINES / ILLUSTRATIONS

Metsä Group’s illustration style follows  
the brand’s clean graphic style.  
 
The illustration style is specifically tailored 
for visualization of information such 
as forest ecosystems, people and their 
surrounding as well as key processes or 
other abstract concepts. 
 
A thorough guideline with colour 
specifications, ready-made elements 
and principles of construction can be 
downloaded from databank. 

The Illustration guideline covers 
illustrations, pictograms and  
infographics. 
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3.4.4 OTHER GUIDELINES / IMAGES

Responsible, Cooperative, Innovative and 
Patient – these attributes are what guides 
the way we create and use imagery for the 
brand. 

Responsible in imagery is represented by 
a genuine and natural view of the subject, 
avoiding the feel of staging and heavy 
grading or effects. Authenticity should be 
visible, as it enforces the reliable feel of the 
brand.

Cooperative and patient are evident 
through the use of natural light, warmth 
and maintaining a positive emotion. 
Careful and conscious cropping brings the 
viewer to the subject.

Innovative means that our image 
treatment should remain relevant over 
time and feature subjects in an innovative, 
fresh and vibrant way.

For further information see the  
Metsä Group Image Guideline.
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3.4.5 OTHER GUIDELINES / MOTION GRAPHICS

Video footage and motion graphics are  
a key part of Metsä Group’s visual 
communication. A set of key principles 
have been established to ensure 
consistency in the motion graphic content. 
When using graphics with footage in the 
background always make sure that there 
is enough calm space for the elements.

See the Metsä Group Motion graphics 
guideline for detailed instructions.

When shooting footage, remember to 
pay attention to leaving enough empty 
space, or shooting enough “background” 
footage with calm and serene content, 
as it can help the post-production phase 
dramatically. 
 
The grading and image composition 
should follow the natural, straight- 
forward, clutter-free and honest overall 
style of Metsä Group brand. 
 
The musical score should be primarily 
instrumental and contemporary, 
remaining as a background element,  
not taking too much attention. 
 
Animation templates can be downloaded 
from the Metsä Group databank.
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3.4.6 OTHER GUIDELINES / TONE-OF-VOICE

Metsä Group has a uniform style for the 
brand tone-of-voice that has an important 
role in building a uniform Metsä Group 
identity. 

The tone-of-voice guideline is a separate 
document that encapsulates the 
principles and attributes for the tonality 
together with practical examples.
 
The guideline is available in the databank.

The way  
we talk is 
straighforward 
and warm
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3.4.7 OTHER GUIDELINES / DIGITAL DESIGN SYSTEM

Metsä Group’s digital design system is 
a construction and style guide for digital 
applications that facilitates and harmonises 
the designing and updating of digital 
systems and services.

It compiles the visual elements included 
in traditional brand guidelines (logo, 
typography, colours) and the key elements 
of digital services such as button, table and 
form styles.

The design system is used especially in 
digital applications that are browser-based 
and have a user interface that can be 
tailored.

The design system is housed in a design 
tool called Figma.



METSÄ GROUP
P.O. Box 10
FI–02020 Metsä, Finland 
Tel. +358 (0)10 4601 
brand@metsagroup.com 
www.metsagroup.com

For more  information, visit:
brand.metsagroup.com


